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1. HaumeHOBaHMe AUCIIUTLTHHBI

WHocTpaHHbBIN A3bIK

2. Hepe‘IEHb IVIAHUPYEMBIX P€3y/IbTdTOB O0CBOE€HHUA

IJIAHUPYEMBIX pe3y/IbTaToB 00y4YeHHs 10 AUCIUILIMHE

o0pa3oBaTe/IbHOW MPOrpaMMbl (MepeyeHb KOMIIETeHI[Hi) C YKa3aHHeM HHAMKATOPOB UX JAOCTHIKeHHUS W

Koa KoMneTeHIUH

HaunmeHoBaHHe KOMIIeTeHIIMHU

I/IH,[[I/IKHTOPBI AOCTH)KEHHUA KOMIIeTeHIIUN

Pe3ym>TaT1>1 06quHl/Iﬂ (YMEHPIH H 3HaHl/Iﬂ), COOTHeCeHHbIe C HH/AHUKA-

TOPAMH JOCTH)XK€eHHUA KOMITIeTeHI{UH

YK-3

Crioco6HOCTh TIPUMEHSITh 3HAHUSI
MHOCTPAHHOTO sI3bIKa Ha YPOBHE,
[OCTaTOYHOM /ISl MEXX/TUYHOCTHOTO
o61jeHusi, yue6HOU U npodeccHo-

HanbHOU eaTeNnbHOCTH

Vcrone3yeT MHOCTPAHHBIH SI3bIK B MEXKITHY-
HOCTHOM 0OII[eHHUH U MPpode CCHOHATBHOM J1e-
SITeJIbHOCTH, BEIOUPAst COOTBETCTBYIOIIVE
BepbasibHbIe U HeBepbabHBIE CPe/ICTBA

KOMMYHUKAaL1H.

3HaTh: 3HAUEHUs JIEKCUUECKUX eJMHML], UCIIO/Ib3YeMBbIX MPU OOIIeHNnH B
ME>K/TUYHOCTHOU U ob1enpodeccroHansHol cdepe esITebHOCTHA Ha
WHOCTPaHHOM SI3bIKe; JIEKCUKO-TpPaMMaThdecKrie 0COOeHHOCTH OOIIeH s
B ME&K/IMYHOCTHOM U MPO(eCCHOHATEHOM KOHTEKCTe; TPaMMaTHueCKUe
CTPYKTYPbI MHOCTPAHHOT'O A3bIKA, KOTOPbI€ MCIT0/Ib3YIOTCA B YCTHOM U
MUCEMEHHOM MEX/TMYHOCTHOM U 0011enpodeCcCHOHATBHOM 00LIeHHH.
Ymetn: BeIOVpaTh BepbansHbIe ¥ HeBepbabHbIE Cpe/iCTBA KOMMYHHKA-
LY, COOTBETCTBYIOIIME CUTYaLIUU MeX/IMYHOCTHOTO U TIpodhe CCHOHA/Tb-

HOTO OOILIeHHs.

PeanusyeT Ha MHOCTPAHHOM $13bIKe KOMMYHU-
KaTHUBHbIe HAMePEeHHs1 YCTHO U MTUCbMEHHO,
WICTIONb3YsI COBpeMeHHbIe MH(OPMaLOHHO-

KOMMYHHKAaIIMOHHbIE TEXHOJIOTUH.

3HaTh: 0c00eHHOCTH 0OIeHUs] HA UHOCTPAHHOM SI3bIKe; YCTOMUYMBhIE
JIeKCUYeCKYe MapKephl YCIeIIHOM KOMMYHUKALIUY, HallpaB/IeHHOH Ha [0~
CTWKEHUsI KOHKPETHBIX 1ieJieli; OHeTHUecKyro 6a3y MHOCTPaHHOTO
A3bIKa; TPAMMAaTHUECKUE CTPYKTYPbI MHOCTPAHHOTO SI3bIKa, KOTOPHIE HC-
TIO/TB3YIOTCS B YCTHOM ¥ TIMCBMEHHOM MEX/IMYHOCTHOM U ob1jernpodec-
CUOHA/IbHOM OOIIeHUM.

YMeTh: MPUMEHSTD JIeKCUKO-TPaMMaTHyeCKHe HaBbIKK YCTHOTO 00LIeHus
Y MMCbMa Ha MHOCTPaHHOM $I3blKe; W3B/IeKaTb UH(OPMALIUIO [1pY BOCIIPU-
ATUW Ha CJIYX MOHOJIOTHYECKUX U JHa/IOTHUYeCKHUX BBICKa3bIBaHUH Ha
MHOCTPaHHOM $13bIKE B COOTBETCTBUM C KOHKPETHOM 3aJjaueii, Kak Ipy He-

MOCPe/ICTBEHHOM OOIIIeHNH, TaK U B ayJro/BU/e03aITHCH.

Vcrone3yeT npreMsl MyOIM4HOM peun u Je-
JIOBOTO U TTPO(e CCHOHAIBHOTO AUCKypCa Ha

HWHOCTDPAHHOM f3bIKe.

3HaTb: CTUIU yCTHOfI pedyr Ha THOCTPAHHOM A3bIKe, MCII0/Ib3yeMbIe TIPU
Hy6]’II/IqHOM BBICTYIIJIEHWH, TIPABU/IA MOATOTOBKH U CII0CO0OBI rnpeacraB/ie-

HUA BBICTYII/IEHHWS. TIDUMEHSATH 3HAHUA O 0COOEHHOCTAX l'Iy6fII/I‘—IH0171 peun




Koa KoMneTeHIuu

HaumeHoBaHHe KOMIIeTeHIIMHU

I/IH,[[I/lKaTOPBI AOCTH)KEHHUA KOMIIeTeHIIUN

Pe3ym>TaT1>1 06y‘lEHl/Iﬂ (YMEHPIH H 3HaHI/Iﬂ), COOTHeCeHHbIe C HH/AUKA-

TOPaMH JOCTHDKEHUA KOMITETEeHIINH

B IIpode CCOHA/ILHOM KOHTEKCTe; COCTaB/IATh IUIaHa [0K/Iaja U Mpe3eH-

Tal|l{; COCTaB/ISITh TE3UCOB YCTHOTO COODIIeHUs WK OK/IaJa.

YMeTh: NPHUMeHSITh 3HaHUsI 0 0COOEHHOCTSIX MyOIMUHOM peun B ripodec-
CHOHA/IbBHOM KOHTEKCTe; COCTaB/ISITh I/1aHa JJOK/IaZia U ITpe3eHTal{il; CO-

CTaBJIATb T€3KWCOB YCTHOI'O COO6H.[€HI/I${ WK OOK/Ia/id.

JeMoHCTpupyeT BafieHUs] OCHOBaMU akajie-
MUYeCKOH KOMMYHMKAaLMU U PeYeBOro 3Th-

KeTa U3yuaeMOro MHOCTPAaHHOTO A3bIKA.

3Harh: TPaBU/Ia PEUEBOT0 ITUKETA B 3aBUCHMOCTH OT KOHTEKCTa 001Iie-
HUsI, 0COBEHHOCTH KY/IBTYD, CTH/IM YCTHOM peun (pasroBOPHBIH, /1e/10-
BOIA).

YMeTb: BbICTPaUBaTh YCTHYIO (MOHOOTMYECKYIO U JUATIOTHUeCKYI0)
peub Ha HHOCTPAHHOM SI3bIKE B MEK/IMYHOCTHOM OOII[eHHH ¥ TIPodheCCro-

HaJIbHOM JIeSTe/TbHOCTU B COOTBETCTBUM C KOMMYHUKATUBHOM 3afiaueil.

I'pamoTHO U 3 (PeKTUBHO NOIB3YETCS UHO-

SI3LIYHBIMUA UCTOYHUKAMU WHGOPMAITAH.

3HarTh: NpaBU/Ia YTeHHUsI HA HTHOCTPAHHOM sI3bIKe, T PaMMaTHueCKye
CTPYKTYPbI MHOCTPAHHOTO SI3bIKA, KOTOPBIE UCTIO/B3YIOTCS B MHOSI3bIYHBIX
WCTOYHHKaX UHGOPMAaLIWH.

YMeTb: n3BieKkaTb MHPOPMALHIO MTPU YTeHUH HAyUHOW W CIIPaBOYHOM
JIUTEpaTyphbl HA MHOCTPAHHOM SI3bIKe B COOTBETCTBUH C ITOCTaB/IeHHOU
L|eJTbIO; MCII0/b30BaTh CPeICTBAa MACCOBOM KOMMYHUKALIUU, VIHTepHET-pe-
CYpCHI B MOMCKe WH(OPMALMH, Ha PYCCKOM M MIHOCTPaHHOM si3biKe, He00-

XOJIUMOM [I71sl pellieHrsi yueGHOU 3a/1aun.

[IpopyLpyeT Ha MHOCTPAHHOM SI3bIKe MHCh-
MeHHbIe peueBble [TPOM3Be/leHUs] B COOTBET-

CTBHUH C KOMMYHI/IKEITI/IBHOI‘/II 3a,aal1e171

3Hark: nipaBwia opdorpadun, IpaBuia MOCTPOEHMUS MMCEMEHHOTO BbI-
CKa3bIBaHUS B COOTBETCTBUM C MOCTAB/IEHHON KOMMYHUKAaTUBHOMU 3a/ia-
yei.

YMethb: paboTath CO C/IOBapsSIMU Ha PyCCKOM M HMHOCTPAHHOM SI3bIKE; CO-
CTaB/ISATh [/IaH IMCbMEHHOTO BbICKA3bIBaHUST; BLIOMPATh JIEKCUUEe CKUX
e/IMHUI] ¥ TPAMMaTHYeCKUX KOHCTPYKLMH, TIOAXO/SAIINX CTHITIO TIMCEMeH-

HOT'O BBICKA3bIBAHMSA.




3. MecTo AMCIMILUIMHBI B CTPYKType 00pa30BaTe/IbHOH NPOrpaMMbl

IucrurimHa «IHOCTPaHHBIN S3bIK» OTHOCHUTCS K «O0I[eryMaHUTaPHOMY LIUKJTY ».

4. O0BbeM AWCHUIUIMHBI (MOAY/isl)) B 3a4eTHBIX €JUHMIAX W B aKaJeMHUYeCKMX dYacax C

BbIjIe/IeHHeM 00beMa ayJUTOPHOU (JIeKIHH, CeMUHAPbI) M CAMOCTOATEILHOU PadoThI 00yUJarouXcs

Ounas popma oOyueHus

Bup yuedHoM padoThI Mo Bcero (B 3/e 1 yacax) Cemectp 1 (B Cemectp 2 (B
JUCITUI/IMHE yacax) yacax)
OO01asA TPYA0EMKOCTh 4/144 72 72
JUCIMILTHHBI
Konmakmmnasn paboma — 68 34 34

AyoumopHble 3aHssmus

Jlexyuu 0 0 0

CemMuHapbl, npakmuueckue 68 34 34

3aHsamus

CamocmosimenbHas paboma 76 38 38

Bup Texyiero KOHTpoIIs KoHTpossHast pabora ; KonTponbHas KonTponbHas
KouTposnbHast pabota paborta pabora

By npoMe)XyTOUHOM aTTeCcTalun 3auet ; 3auer 3auer 3auer




5. CopepxaHue JUCHHMIUIMHBI, CTPYKTYpUPOBaHHOe 1O TemaMm (pas3jenaM) AWCIHMILIMHBI C

yKa3aHueM UX 00beMoB (B akajeMHYeCKHX Yacax) U BH/I0B YUeOHbIX 3aHATHI

5.1. CopeprxaHue JUCHUINIMHBI

Tema 1. OcHOBBI OU3Heca

Crpykrypa KommnaHud. Buapl kommaHudi B cTpaHax Bocroka. ®unaHchl kommnaHud. Llemouka
MOCTaBOK.

Tema 2. KopnopaTuBHas KyJabTypa.

IMpaBunma paboTel B KoMIaHWW. PacripefeneHue o0si3aHHOCTed. OrmnucaHve 00s3aHHOCTER.
®uUHaHCOBAsA JeqaTe/IbHOCTb KOMITAHUU.

Tema 3. Co3aHue u pa3BuTHE OpeH/ia

OrnwmcaHue ToBapa. YIakoBKa ToBapa. M3mepenue ToBapa. Crierudukarmu npoaykra. I[Ipe3eHTarus

TOBapa U ero ocobeHHocreil. CTpaTeriuu Mo YKpeIuvleHHIO MO3uLMi OpeHzia Ha peiHKe. CTparerunt OpeHZIOB

ctpaH BocToka, Bxozsmux B Tor 10 MUPOBBIX OpeH/IOB.
Tema 4. Kapbepa
Bri6op cdeps! gesrensHocTU. CobecesjoBanue. [ToaroroBka k cobecezoBanuio. CocraBiieHre pe3toMe
Y COTIPOBOJUTE/IEHOI0/MOTHBALIMOHHOT0 IcbMa. [1pesicTaBieHre onbiTa paboThl B ONpeiesieHHOM cdepe.
Tema 5. KopnopaTtuBHas conuajibHas 0TBETCTBEHHOCTD
KopriopatvBHasi corpanbHasi OTBETCTBEHHOCTb. OTBETCTBEHHOCTb KOMITAaHWM Tiepes; OOILeCTBOM.

COL[I/Ia]'H:HaH OTBETCTBEHHOCTb HOApaBAEHeHHﬁ KOMITaHUM. JTUYeCKHe HOPMBI TI0Be€j€eHUA COTPYAHHUKOB.

ITpoBeneHue 3acefannii. [ToAroTOBKa OTUeTa ¥ TIPOTOKO/IA 3aCe/JaHusl.

Tema 6. MexxayHapojHas TOProBJisi

Ocy1iecTBieHre MeXyHapoiHOW ToproBmu.  Owmmbku sKkcnopra. MekyHapoiHble CIEeNKUA |
TpaH3aKLWU. YUYeT HalMOHa/IbHbIX OCOOEHHOCTel TpU TpPOBeJEeHHU I1ePeroBOPOB M OCYIIeCTBIEHUN

TpPaHCHALIMOHA/BHBIX CZe/0K. Teopuu MeKKy/lbTypHOW KOMMYHHUKalmu. [IpezsiokeHue [10TIO/HUTEbHBIX

YCHyT.



5.2. YueOHO — TeMaTHUUeCKHH IUIaH

OuHast popma oOyueHust

n/ HaumeHnoBaHue Tem TpynoeMKOCTBb B yacax
n a3/1e/IoB) AV CIUITHHBI
(pasp ) Auciy KonrakTHas pabora - AyquropHasi padota g
'8
2
®
o =
§ Oo6mas, B | JIeknuu CeMuHapBhI, =
/R T.U.: npaKTHYeCcKue 3aHsITHA E
£
[
[=]
=
]
@)
1 OcHoBBI O13HECa 22 10 0 10 12
2 KoprioparusHas KysbTypa. 24 12 0 12 12
3 Co3panue U pa3BuTHe bGpeHza 24 12 0 12 12
4 | Kapbepa 22 10 0 10 12
5 KoproparuBHas couyasnbHas 26 12 0 12 14
OTBETCTBEHHOCTh
6 MexxnyHapogHasi TOPrOBJIst 26 12 0 12 14
B 1jesioM 1mo JUCIMIIIAHE 144 68 0 68 76




5.3. Copep:kaHue ceMHHApPOB, MPAKTUYECKHUX 3aHATHH

HaumeHoBaHue TeM (pa3/esioB)

JUCIUTUTHHBI

IMepeueHs BONPOCOB /i/1s1 00CY)K/I€HHUSI HA CEMHUHAPAX, MPAKTHYECKHX

3aHATHUAX

®DopMbI IPOBe/IeHHA 3aHATHIA

OcHOBEI OU3Heca

AynvpoBaHue, UTeHUe U FOBOPeHUe:
- CTPYKTypa KOMIaHUU

- BU/Ibl KOMIIaHU

- (hviHaHCBHI KOMITAaHUH

- 1|er10YKa MOCTaBOK.

I'pammaruka:

- Present Simple

- prepositions, prepositional phrases.
ITucemo:

COIpoBOAUTE/IBHO E/MOTI/IBBL[I/IOHHOQ IINCBMO.

WnpuBuayanbHass pabora, MO3roBod mITypM, (poHTanbHas pabora,

rpymnroBas paboTa, paboTa B mapax, poJieBast urpa.

KopriopatuBHas KysbsTypa.

AynupoBaHye, yTeHue 1 TOBOpeHUe:

- HelucaHbIe MTpaBKU/a Ha paboueM MecTe

- OT/Ie/TbI KOMITaHWUH, 00sI3aHHOCTH

- KOHCY/IbTUPOBaHWe/HaCTaBHUYeCTBO.
I'pammaruka:

- Past Simple / Past Continuous / Past perfect.
ITucemo:

- pedeprpoBaHMe TEKCTa (summary).

[Ouanornueckne MeTonpl OOIeHWsl TIperiofaBarens / crygeHTa /
CTY/I€HTOB, METOJUKU TPYIMIIOBOr0 B3auMozeicTBus case-study (aHamu3
KOHKDETHBIX CHTyalud, CHUTYalHMOHHBIM aHamu3); paboTa B MasbIxX
IpyIIax; HCIoAb30BaHHe OOIeCTBeHHbIX pecypcoB HHTepaKTUBHas
JIEKIWsl C TpPUMeHeHWeM BHJEe0 W ayAWOMaTepuasioB; BBINOTHEHUE

3ajanuii B popmare BEC Vantage.

Co3pganue U pa3BuTHe OpeH/a

AynupoBaHue, UTeHHe ¥ TOBOpPEeHNe:

- BU/Ibl YIIAaKOBKHU

- orMcaHue NMPOJyKTa U YIaKOBKU

- CTPYKTypa Npe3eHTaluu NpoAyKTa

- BOIIPOCHI U OTBeTHI [10CJIe Npe3eHTaluu.
I'pammaruka:

- apTUK/IU

Huanornueckue MeToAbl OOIleHUs TIiperiofaBarenss / CTy#eHTa /
CTY[eHTOB METOJHWKH TPYIIIOBOTO B3auMogpeicTBus, case-study (aHamu3
KOHKDETHBIX CHUTyalluil, CUTYalMOHHBIM aHamu3); paboTa B Mabix
TPyIIaX; HCIIONB30BaHHe OOIIeCTBeHHBIX PeCypCOB HHTepaKTHBHAsSI
JieKld C TIpUMeHeHHWeM BHAeO U ayAruOoMaTrepurasiOB; BBITIOJTHEHME

3agannii B popmare BEC Vantage.




HaumeHoBaHue TeMm (pa3jesioB)

JUCLIUTTHHBI

ITepeueHb BONIPOCOB /Jis 00CY)XK/[eHHSI HA CEMHHApaXx, MPaKTHYeCKHX

3aHATHAX

®opMbl IPOBe/ieHUs 3aHATHH

- IPU/IATOYHBIE OTpe/ieUTebHbIe NPe/J/I0KEHUS.
[Tucemo:

- XapakTepuCTHKa MPOAYyKTa.

Kapbepa

AynvpoBaHue, uyTeHUe 1 TOBOPeHUe:

- CO3ZlaH/e KOBODKUHTa

- ipodecCrOHa/bHbIE [JOCTHKEeHUSI

- BBIOOP Kapbepsl

- cobeceoBaHue

- IUIFOCBI U MUHYCHI ‘gap year’

- TIOZITOTOBKA Ipe3eHTaluu (TIOArOTOBKA C/IaliloB, Havaslo Mpe3eHTaluy,
OCHOBHasl 4acCTh, 3aBeplieHre [pe3eHTallu).

I'pammaruka:

- YCJIOBHBIE TIPeJ|I0KeHUs

- Present Simple / Present Continuous / Present Perfect / Present Perfect
Continuous.

ITucemo:

- IOATOTOBKA C/Ial/I0B [/1s1 Ipe3eHTaluu

- pesiome.

PaboTa B MaJjIbIx rpyrmax; o0ydJarolye Urpel (posieBble, IMUTALIMOHHBIE,
Jie7oBbIe); 00Cy)KIeHHe [JUCKYCCHOHHBIX BONPOCOB M IpobrieM; case-

study (aHa/mM3 KOHKDETHBIX CUTYyalli, CUTYallMOHHBIA aHasu3);

BBINOJIHEHKE 3a/jaHui B hopMare BEC Vantage, UHTepBbIO, e0aThl.

KOpl'IOpaTI/IBHaH cogura/ibHas

OTBETCTBEHHOCTH

AynupoBaHue, UTeHHe U TOBOpPEeHNe:

- Kpel0 KOMITaHUH

- COOTHOILIEHHEe 3TUKU U BBICOKOTO []0X0Ja
- IPOBe/ieHNe BCTPeYH.

I'pammaTuKa:

- TaCCHUBHBIN 3a710T

- KOCB€HHas peyb.

ITucemo:

Pa6ota B rpymnmnax, pabora B napax, UHAUBHYaIbHas pabota, case-study
(aHanM3 KOHKPETHBIX CUTYalWH, CUTyal[MOHHBIN aHa/ln3), KPYIJIbIA CTOJI,

Jebarsl.




HaumeHoBaHmue TeM (pa3jesioB)

JUCLIUTTHHBI

ITepeueHb BONIPOCOB /Jis 00CY)XK/[eHHSI HA CEMHUHApaXx, MPaKTHYeCKHX

3aHATHAX

®opMbl IPOBe/ieHUs 3aHATHH

- KOMMeHTapI/Iﬁ BBICKA3bIBAHHWA C  HCIIOJIb30BAHHMEM  dKTHMBHOI'O

BOKaOyisipa

- COCTaBJ/IEHHE MMPOTOKOJ/Id BCTPEUH.

MexxiyHapoziHast TOPrOBJIst

AynupoBaHue, UTeHHe U TOBOPEHHe:

- BUJBI TIaTeXel B MeX/[yHapOIHOW TOPTOBJIe

- IOATOTOBKA K MeperoBopam.

- yUeT Ky/IbTYPHBIX 0COOEHHOCTEH B MPOIieCcce MepPeroBopoB
I'pammaTuKa:

- TIpeJi/IoTU.

IIucemo:

- 3al1pOChbl ¥ HAIIOMWHAaHKWA B BHEKTpOHHOﬁ reperucke.

WnpuBuayancHas pabora, pabora B mapax M MUHHU-TPYyMMax,

HCCIIeZloBaHue, TIPOeKTHast paboTa.
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6. IlepeueHb yueOGHO-METOJMUYECKOT0 00eCTeueHus JI/isi CaMOCTOATETLHOM PadoThI 00yUaroUXCs 0 JUCIATIMHE

6.1. HepquHb BOITPOCOB, OTBOAMMBbIX Hd CAMOCTOATE/IbHOE 0CBO€HHE NJUCIIUIIMHBI, d)OpMI)I BHEHYJII/ITOPHOI‘/’I CaMOCTOATE/TbHOM paﬁOTBI

HaumeHoBaHue TeM (pa3/esioB)

TUCIUTTHHBI

l'Iepequb BOIIPOCOB, 0TBOJUMbIX Ha CaAaMOCTOATE/IbHOE 0CBOEHHE

®@opMbI BHEAYJUTOPHOM CaMOCTOATE/ILHONH Pab0OThI

OcHOBBI OU3Heca

Tuner  orpacneii. [lepBUYHBII  CeKTOD 3KOHOMMKHM  (CbIpbeBas

TIPOMBIIIJIEHHOCTh). BTOpUYHBIe CeKTOPbI SKOHOMUKH (0bpabaTbiBarorias
MIPOMBIIIJIEHHOCTh U CTPOMTENbCTBO). TPeTUYHBIH CEKTOpP 3KOHOMHKHU

(“cdepa ycayr”). Po3HuuHasi ¥ OrToBasi TOPTOBJISL.

1. BrimonHenve 3afaHuii, orpefesieHHbIX —TIperiofiaBaTesieM TI0
COOTBETCTBYHOLIMM YUeOHBIM ITOCOOHSIM.

. ITouck undopmariuu B iHTepHeTe 110 3alaHHOM TeMe.

. Pabota c BuieoMarepraaMu B paMKax TeMbl B ceTH VIHTepHeT.

2
3
4. TloaroroBka CONpPOBOAUTEIBHOTO/MOTUBALIMOHHOIO TIMCbMA.
5. TloaroroBka K BBICTYIIJIEHUIO C TTPe3eHTarfel.

6

. HOAFOTOBKa U BBITIIOJIHEHHE KOHTpO]ILHOﬁ pa6OTbI.

KopriopatuBHas KynbTypa.

Co3nanue 6/1aronpyUsSTHONW KOPIIOPAaTMBHOW KY/IbTYPbI. JIO/DKHOCTH M
oTAenbl B KOMIaHWsIX. IToMCK cTaxupoBKu. OcobeHHOCTH paboThl/
CT&XUPOBKHU B PAa3HBIX CTPAHAX. YCIeX MpOrpaMm 1Mo oO6MeHy yuariuxcst
Mexxay Poccuett u crpaHamu Bocroka.

1. BrimonHeHve 3aflaHuili, oOIpefesieHHbIX IIperofiaBaTeseM IO
COOTBETCTBYHOLIVM YUeOHBIM ITOCOOHSIM.

2. Towuck undopmauuu B IHTepHeTe 10 3a/jlaHHOM TeMe.

3. Pabora c BuleoMaTeprasaMy B paMKax TeMBI B CeTH VIHTepHeT.

4. TloAroToBKa NMMCHMEHHOTO BbICKa3bIBaHUs (pedeprpoBaHue TEKCTA).

5. IToaroToBkKa ¥ BbINO/IHEHWE KOHTPOIbHON paboThI.

Co3panue U pa3BuTre OpeH/a

Matepuanbl Ajisi CO3[aHUS yTaKOBOK. ACITeKThI XOpOIlieii rpe3eHTal[uu.

BecninatHoe MporpaMmmMHoe obecrieuenue. OcobeHHOCTH PeK/1aMbl

Pa3IMUHBIX MPoAyKTOB. Camble U3BeCTHBIE OpeH bl cTpaH BocToka.

1. BoimosiTHeHWe  3a/laHul, OTpejle/IeHHBIX —TIperojiaBaTesieM —TI0
COOTBETCTBYIOIIUM YUeOHBIM TIOCOOUSIM.

2. Tlouck nndopmauyu B VIHTepHeTe 10 3a/1laHHO TeMe.

3. Pabora c BUJeoMaTepranaMy B paMKax TeMbl B ceTh IHTepHeT.

4. IloaroroBka OT3bIBa Ha MPOAYKT.

5. TloaroroBka K OTBeTaM Ha BOIPOCHI [TOCJIe Npe3eHTalUN.

Kapbepa

OH/TalH-TeCThI Ha oripeaesieHne THIIa HI/I‘JHOCTI/I/HO,Z[6OP

rpoeccroHaNbHOM flesTeNbHOCTH. KTo Takol «MeHTOp» ¥ HaCKOJIBKO OH
none3eH. CoBeTbl IO [TonsiThe

TIPOXOXAEHUIO CO6€CE,E[OBE:1HI/IH.

«gap year», Ky/bTypHbIe 0COOEHHOCTH.

1

1. BenonHeHWe 3ajjaHul, OIpeZle/ileHHBIX TIpernojaBareseM I10
COOTBETCTBYIOIIMM YUeOHBIM [TOCOOUSIM.

2. Tlouck undopmatyu B VIHTepHeTe 10 3a/laHHON TeMe.

3. Pabora c BuleoMaTeprasaMi B paMKax TeMbI B CeTH VIHTepHeT.

4. TloaroToBKa IMMCbMEHHOI'O BbICKasbiBaHUs (pedepripoBaHUe TeKCTa),

nogroroBka CV.




HaumeHoBaHmue TeM (pa3jesioB)

U CIMILTAHBI

l'[epeqeﬂb BOITPOCOB, OTBOAUMBIX Hd CAMOCTOATE/IbHOE 0CBOEHHE

@opMbI BHEAYAUTOPHOH CaMOCTOSITE/TbHON PadoThI

5. BrInosiHeHHe KOHTPOIBLHOM paboThL.

KOpHOpaTI/IBHaH conura/jibHas

OTBETCTBEHHOCTD

HporpaMMa KOpHOpaTHBHOfI COL[HaJIbHOﬁ OTBETCTBEHHOCTH H3BECTHBIX

OpeH7OB. OTHUecKWe TPOOTEMBI KOMITAHUH. «30/I0Thle TPaBUIa»

3¢ deKTUBHON BCTpeud. DTHKA 3/1eKTPOHHOM Tepernucku / IuppoBoit

1. BeinonHeHue 3a,an1/1171, oripefesieHHbIX  IIperiofiaBaresjieM  II0

COOTBETCTBYIOILLINM yq66HbIM rmocobusam.

2. Tlouck undopmaumu B IHTepHeTe 10 3a/laHHO TeMe.

ITHKET. 3. Pabora c BuzleomMaTepraaaMy B paMKax TeMbI B CeTH VIHTepHeT.
4. TloAroTOBKaA K DeIleHHIO Kelica, 03HaKOMJIeHWe C MHQopMarel u eé
aHasm3.
Me>kyHapoHasi TOProBJist HeoduryanpHelii  MHCTPYMEHT A8 OLIEHKM  TOKymareiabHOH | 1. BeinosiHeHWe  3a/laHuid, OMpeJesieHHbIX —TperojaBatesieM o

criocobHOCTH BamoT B Poccrn 11 Kutae. THIIBI Ky/IBTYD COIVIACHO TEOPUH
Opeappa T. Xonma. Beibop criocoba oriatel TOBapa/yCiayru. Ycrex
Kurast Ha Me>xyHapoHoii apeHe. Oco6eHHOCTH paboThI C KJMeHTaMH, Y

KOTOPBIX €CTh O0J/IFOBbIE 00s13aTenbCTRA.

COOTBETCTBYIOLIVM YUeOHBIM ITOCOOHSIM.

2. Tlouck uHdopmaumu B IHTepHeTe 10 3a/laHHO TeMe.

3. Pabora c BuzleoMaTeprasaMy B paMKax TeMBI B CeTH VIHTepHeT.
4. TlonroToBKa K NpOBeZIeHNIO [1eperoBOpoB.

5. TToAroToBKa U BBIMOTHEHKE KOHTPOIBHOW PaboThL
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6.2. ITepeueHb BONIPOCOB, 33/JaHUI, T€M /I/IA MOATOTOBKH K TeKYII[eMy KOHTPOJTIO

OleHKa 3HAaHWHA CTY/EHTOB OCYyIIecTBiseTcs B 0a/miaX C y4eToM OLeHKA pabOTBl B CeMecTpe

(BBITIOTHEHWE 0OCYXX/IeHUS BOTIPOCOB M TEM B COOTBETCTBUH C TJIaHAMU CEMUHAPCKUX 3aHATHIH; 00CYyKIeH1e

3a/laHui JIIT  CaMOCTOSITEJTbHOW PabOoThI; OMpPOC CTYAEHTOB IO TPOWZEHHOMY MaTrepuasy; ydacThe B

AUCKYCCUAX TI0 HpOG]’IEMHbIM TeéMaM [JUCHUIUVIMHBI;, BBITIOJIHEHHE CTYAE€HTOM IIpeA/I0KEeHHbIX KEfICOB;

BBITIO/THEHNE KOHTPOJIbHOW paboThl.

ITpome)xxyTOuHbIli KOHTPOJIb MPOBOJUTCS B (hopMme 3auéTa MO UTOraM MOAY/S, OLEHKM HTOTOBBIX

3HAHUM U B COOTBETCTBUU C KpUTepUAMHU ®rHaHCOBOrO YHUBEPCUTETA pealn3yeTcs C1e4yroInuM 06pa30M:

By oTueTHOCTH Baser
1. Pabora B Mozyse 40
2. 3auet 60
Wroro: 100

®opMbI TEKYIL[Ero KOHTPOJIS yCIIeBaeMOCTH M MX OasibHasi OLieHKa

Ne @OpMBI TEKYIL[eT0 KOHTPOJIA KonuuectBo 6asnioB
1. AxTtuBHas pabora Ha CEMUHAPCKOM 3aHATHM (B TOM umcie | 12
6111-0TIPOC 110 TEME)
2. ITocenienue 6
3. BrinonHeHue 3apaHee MOATOTOBAEHHBIX [JIS1 BBICTYIIeHUs | 12
Ha CeMUHape  [JOK/a/iOB,  BBICTYIUIeHUM,  KelCOB,
CUTYallMOHHBIX 3afay (M0 TepeyHto, MpeAoKeHHOMY
TiperiofiaBaTesieM, BeJyI[UM CeMHUHaphI)
4, BeirosiHeHe KOHTPOJIBHOM paboThl 10
Wroro 40

OLIeHI/IBaHI/Ie YCTHOIrO OTB€Td IIPpOBOAUTCA C YUETOM IIO/JTHOTBI PaCKpPbITHUA TeMbl, JIOTUYHOCTHU

BbICKAd3bIBaHMSA, HMCII0/Ib30BaAHHUA I'IpOCbECCHOHElH]:HOﬁ JIEKCHKH,

KOMMYHUKaTUBHON 3¢(eKTUBHOCTH peuu.

1 xypc 1 cemectp

CTpyKTypa KOHTPO/ILHOW PabOThI.

ITuceMeHHas 4acThb:

FpaMMaTHQECKOﬁ MpaBUJIBHOCTU U

1.  AyaupoBanue (TIpoBepKa MOHWMaHMs OOIIEro COep)KaHUsA, Pacrio3HaBaHUS JIEKCUKH, HAaBLIKOB

cocTaB/ieHus pestome ) — 2 Gasia

2. Jlekcuko-rpaMMaThueckoe 3a/iaaue (Sentence transformation)— 2 6anna

3. TIuceMeHHOe 3a/jaHKe (HarMCcaHue COTIPOBO/IUTETLHOT0/MOTHBAIMOHHOTO MUChMa) — 3 Oasia

YcrHast yacTh (MTPaKTHKO-OPUEHTUPOBAaHHOE 33/jaHue) - 3 Gana.

1 Kypc 2 cemectp

CTpyKTypa KOHTPO/ILHOU PabOoThI.



ITncemeHHas 4acTb:

1. AygupoBanue (IpoBepKa TIOHMMaHHS OOIIero COZiep)KaHus, Pacro3HaBaHUs JTEKCHKH, HaBbIKOB
cocTaB/ieHus pestome ) — 2 Gasia

2. Jlekcuko-rpaMMaThueckoe 3a/janue (Sentence transformation)— 2 6ana

3. IMucemeHHOe 3aflaHue (HamMcaTb KOPOTKUM O(UIIMANBHBIA OTUeT WKW peKOMeHAALIo is
pykoBoauTess (120-150 c/0B) Ha Mpe/yIoyKeHHYI0 TEMY, UCTIONb3yst (hOpMasbHBIM JIe/I0BOM CTHITE) — 3 Gasiia

YcTHas yacTh (MpaKTHKO-OPUEHTUPOBAHHOE 3a/laHue) - 3 Oasia.

ITpuMmepsI 3afjaHrii KOHTPOTLHOU PabOTHI

Task 1. LISTENING

Listen to the recording twice. While listening, write short notes about the following ideas:

- The reasons why companies adopt CSR policies today.

- Examples of ethical business practices mentioned.

- How CSR affects a company's relationship with investors or customers.

- The challenges companies face when implementing CSR initiatives.

After listening complete the tasks below.

* Write one sentence describing the main idea of the talk.

* Then write a short summary (3—4 sentences) explaining the key points.

* Finally, write two additional sentences describing specific ideas or details from the talk.

* In your answers use several of the keywords from the list on the screen where appropriate. Not all
keywords may be used.

Keywords

stakeholders, sustainability, environment, community, ethics, reputation, long-term, volunteering,
donations, green initiatives, fair trade, transparency, supply chain, corporate philanthropy, carbon footprint,
diversity

Task 2: Sentence transformation.

Rewrite each sentence so that it has a similar meaning using one of the following techniques:

- Synonym substitution

- 'Word formation

- Change of sentence structure.

Do not change the original meaning. Write one sentence only for each answer.

For sentences 3, 4, and 6, write two different paraphrases:

* one using a different sentence structure (e.g., active — passive)

* one using the word given in brackets

1. The company tries to reduce the negative effects it has on the environment.

2. The organization donated a large sum of money to local community projects.

3. The company tries to cause as little harm to the environment as possible. (Use the
word footprint.)

4.  Many businesses are adopting sustainable practices to improve their public image. (Use the
word adoption.)

5. The business supports the local community by using local suppliers.

6. The factory implemented a new waste management system to reduce pollution. (Use the
word implementation.)

7. It is important for businesses to be honest and open in their operations.
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TASK 3. WRITING
Your company is reviewing its CSR strategy. Your manager asked you to evaluate the company's
current social and environmental performance.

Write a short report for your manager (120-150 words) describing:

e two positive CSR activities the company already does well
¢ one area where the company could improve (e.g., waste management, community engagement)

¢ suggest one possible improvement with a brief explanation of its benefits

Use a formal business style.
Recommended Structure for Students
Do not forget to write the report title
Try to use the following phrases where appropriate:
The purpose of this report/recommendation is...
One possible solution would be...
These measures would improve...
STRUCTURE
Paragraph 1
Introduce the problem.
Paragraph 2
Suggest the first solution.
Paragraph 3

Suggest the second solution and explain benefits.

JononHuTtebHaA HHGoOpManus

B oOpa3zoBaTenbHOM TMpoOLjecce TMpeNyCMOTPeHa BO3MOXKHOCTb HCTIO/IL30BAHUSL  3/IEKTPOHHOU
WHPOPMaIMOHHO-00pa3oBatenbHOM cpefbl Moodle i TipoBefieHMsI TeKyIIero U TPOMEXYTOUHOTO
KOHTDOJISI 3HaHWN CTYZIeHTOB. [Ipy Ha/TMUUKM TeXHUYeCKOW BO3MOXXHOCTH 33/]aHUsI TAK)Ke MOTYT BBIBOAUTHCS
Ha 9KpaH WU UCTI0JIb30BaThCs B BH/le PacriedaTaHHbIX BADUAHTOB /ISl TEX JKe Iie/iell KOHTPOJISI.

IormomHUTe/TbHBIE TIPUMEPBI 3a/IaHUH /171 KOHTPOJIBHBIX paboT B TIepeuyrc/IeHHbIX (hopMarax.

Listening

Listening 1.

Listen to the man talking about packaging. Do the following statements agree with the information
given in the audio.

Write
TRUE if the statement agrees with the information
FALSE if the statement contradicts the information

NOT GIVEN if there is no information on this

1. Primary packaging, like a laminated tube, physically touches the product and is designed to protect
the product from contamination and tampering.

2. Secondary packaging helps organize goods in warehouses.

3. Tertiary packaging is commonly used by individual consumers for storage at home.

4. The extra cost of packaging is ultimately paid for by the manufacturer.

5. Biodegradable packaging materials are discussed as a solution to packaging plastic waste.
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LISTENING 2.

Choose only one correct answer A, B, C or D.

1) Computers are not used during the creation of ... .

A. sketches

B. a prototype

C. amockup

2) To get to the final mock-up creators need to get refined ... .
A

demonstration
B. analysis
C. feedback

3) Itis also quite important to work out the ... of the company.

A. supply chains

B. supply and distribution chains

C. distribution chains

1) After you have identified all the specifications it is time to contact ... .
A. shareholders

B. sub-contractors

C. suppliers

2) Closer to the end of the process you need to confirm the ... .

A. materials

B. mock-ups

C. approvals

Reading

1. Do the following statements agree with the information given in the text? Mark them as:

- TRUE if the statement agrees with the information

- FALSE if the statement contradicts the information

- NOT GIVEN if there is no information on this.

In an effort to capture a larger market share, the well-known beverage company, FreshDrinks, has
unveiled a complete relaunch of its product packaging. The revamped design, which was revealed at a recent
press conference, aims to attract modern consumers who are increasingly conscious of both aesthetics and
environmental impact. The new packaging boasts a sleek and minimalistic design. The shift from traditional
labels to a more vibrant and eye-catching style is intended to make the products stand out on store shelves.
With a contemporary look that appeals to a younger demographic, FreshDrinks hopes to revitalize its brand
image. The update is not just about looks; the company has made a commitment to sustainability by using
100% recyclable materials. Market analysts suggest that the packaging relaunch comes at a crucial time. As
consumers become more environmentally aware, companies are under pressure to align their packaging with
these values. FreshDrinks’ decision is seen as a strategic move to not only enhance its brand visibility but
also demonstrate its dedication to sustainability. The company has conducted thorough market research
before implementing the new design, ensuring it resonates with current trends. "We listened to what our
customers wanted,” explained CEO Emma Collins. “They asked for packaging that reflects their values, and
we delivered." There is excitement surrounding the relaunch, but only time will tell if the new packaging will

translate into increased sales. For now, FreshDrinks is optimistic that this fresh look will breathe new life
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into an established brand, making it a favorite among consumers who are as concerned with style as they are
with sustainability.

1. FreshDrinks has changed its product packaging to appeal to younger consumers.

2. The new packaging design is more traditional and less colorful than before.

3. Market analysts believe that the timing of the relaunch is unimportant.

4. The CEO stated that they based the new design on customer feedback.

5. Any descriptions of goods on packaging must be accurate. In both the text and illustrations, the

producer must be truthful.

2. Read the given text and choose the correct option A, B or C.

In today's competitive market, businesses are constantly seeking a range of strategies to attract
customers, and special offers play a crucial role in this endeavour. These promotions not only lure new
shoppers but also boost the loyalty of existing ones. Among the various types of special offers, the most
popular is the BOGOF deal, which stands for "Buy One, Get One Free". This enticing offer persuades
customers to purchase more, increasing the quantity of sold items while making the clients feel they are
getting great value.

Retailers also introduce discounts across a range of products or categories. This type of special offer
appeals to those who are budget-conscious, allowing them to purchase multiple items at a lower cost than
they would typically expect. These offers can be particularly effective during festive seasons or end-of-
season sales when stores aim to clear out older stock. Another unique offer is centered around a brand’s USP.
Businesses leverage their USP to create offers that emphasise their distinct advantages. For instance, a
company known for its eco-friendly products may offer discounts on items with significant environmental
benefits, attracting conscientious consumers. When planning a special offer, businesses must estimate the
potential impact meticulously. An ill-conceived offer may lead to stock shortages or financial losses if the
demand significantly outstrips supply, or if the discounted prices fail to cover costs. It is vital to perform a
thorough analysis to ensure that the offer is both attractive to customers and profitable for the business.

Special offers remain a powerful tool in modern retail, enabling businesses to remain competitive and
sustain customer interest. By carefully crafting these offers and employing strategies that highlight their
USP, companies can effectively draw in consumers and stay ahead in the ever-evolving market landscape.

1. According to the text, what is the primary function of special offers for businesses?

a) To clear out older stock

b) To boost the loyalty of existing customers

c) To attract new customers and retain existing ones

2. According to the text, which of the following is an advantage of BOGOF (Buy One, Get One
Free) deals?

a) They appeal to budget-conscious consumers.

b) They allow customers to purchase multiple items at a lower cost.

¢) They persuade customers to buy more.

3. The text mentions that retailers introduce discounts across a range of products or categories. What
is the main reason for this type of special offer?

a) To persuade customers to purchase more

b) To attract budget-conscious consumers

¢) To boost the loyalty of existing customers
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issue.

4. What is the key consideration businesses must make when planning a special offer?

a) Estimating the potential impact on the business

b) Appealing to conscientious consumers

c¢) Highlighting the brand's USP

5. How does the passage suggest a special offer based on a brand's USP can be effective?
a) It attracts new customers to the brand.

b) It boosts the loyalty of existing customers.

c) It appeals to consumers who like the company's USP.

Grammar and Lexis

Task 1. Complete each sentence with the best word (a, b or c).

1. It'sa store supplying only basic goods at affordable prices.

a) no-quibble
b) no-frills
¢) no-hands-on

2. We use email to interface our customers

a) to

b) on

c) with

3. Before you started your business, did you market studies.

a) research
b) conduct
c) realize

4. The packaging had the required length and reduced

a) wide

b) high

c) width

5. All work and parts are covered by our 90-day Return of Goods Policy.

a) no-quibble
b) no-guarantee

¢) no-frills

6. Samsung's new camera module will go __ production at the beginning of the next year.
a) into

b) under

c) to

7.  The relationship between __ imported technology and _ employment is a controversial
a) 0;0

b) an;an

c) the; the

8. Itis____ yellow stone and is named after the indigenous folks of Sri Lanka.

a) an

b) a

c) the

9. Moscow is the city where I grew up. (Choose the right type of the relative clause)
a) Defining
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b) Non-defining.

10. My brother, who lives in Boston, is an accountant. (Choose the right type of the relative clause)

a) Defining
b) Non-defining.

Task 2. Match the words with their definitions.

1. retardant

a) amodel or prototype

2. across-functional team

b) is made so that you can see if someone has opened it before it is sold

in the shops

3. tamper-resistant

0) a group of people who have been brought together to discuss a

particular subject in order to solve a problem or suggest ideas

4. afocus group

d) makes the progress or growth of something slower

5. pilfering

e) involving people or departments who do different types of work for

the same company

6. amock-up

f) a feature of a product that makes it different from and better than
other similar products and that can be emphasized in advertisements for

the product

7. unfeasible

g) not able to be made, done, or achieved

8. disposable

h) to steal things of small value

9. to get watered down

i)  is intended to be thrown away after use

10. USP

g) to deliberately adapt an idea/opinion or plan so that it is less extreme,

and other people will accept it

WRITING

You work in a Marketing Department. R&D Department has sent you a short list of features of the

new product. Using this information write a product description turning features into benefits to consumers.

Add any details you feel are appropriate.

Write 120-150 words.

Background Best iPad case for kids, locally produced, cheap, light weight

Features - Material: silicone

- Compatible Brand: Apple IPad

- Dimensions: 10.71 x 10.63 x 0.91 inches

- Fully integrated screen protector

- 1-year guarantee

- A wide range of colours

- Special Features: precise cutouts for easy access to ports and buttons, anti-slip

texture, foldable handle that can be turned into a stand.

Invitation Shop, download our discount code to get 10% off

19




7. (I)OH]J[ OLI€EHOYHBIX CPEeACTB JJIA IIPOBEeACHUA HpOME)KYTO‘lHOﬁ aTTeCTdlium oﬁyqalonmxca no JUCIMIl/IMHe

IepeyeHk KOMIIETEHI[UM C YyKa3aHWeM HWHIUKAaTOPOB WX AOCTHXKEHHs B TIpOLeCCe OCBOEHHs 00pa3oBaTe/lbHOM TPOrpaMMbl COAEPXKUTCS B pasgene 2. «IlepeueHb

nJiaHupyemblx pe3y/1bmamoe 0C80€eHUs o6pa3oeame/1bHoﬁ npoepammbl (nepeueHb KomnemeHuufl) C yKa3aHuem UHaUKamOpOB ux docmudiceHus: u njiaHupyemblx pe3y/ibmamaos

06yueHUst N0 OUCYUNAUHEe».

TUNoBbIe KOHTPO/IbHBIE 33/JaHUSA WM HHbIE MaTepHaJ/ibl, HE00X0UMBIE [IJIsl OLIEHKH HHANKATOPOB AOCTIKEHUsS] KOMITeTeHI[U, YMeHUI ¥ 3HaHUH

HOCTb TIPUMEHSITh
3HAHUS WUHO-
CTPaHHOTO s3bIKa
Ha YpOBHe, I0CTa-
TOYHOM /151 MeXK-
JIMYHOCTHOTO 006-
1eHus1, yueOHOM
u ripodeccro-
HaJIbHOM

AedaTe/IbHOCTU

SI3bIK B MEeX/IMUYHOCTHOM
061iennu 1 npodeccro-
HaJIbHOU IeSITe/TbHOCTH,
BBIOMPasi COOTBETCTBYIO-
1ve BepbasbHbIE U HEBEP-
OanbHBIE CpPeCTBa

KOMMYHHUKalUH.

CKUX e[JUHHULI, UCTIO/Ib3ye-
MBIX ITPH OOILEeHHN B MeXK-
JIMUHOCTHOM U 00I111erpo-
(heccuoHabHOM cdepe fe-
ATeJILHOCTY Ha NHOCTPAaH-
HOM $I3bIKe; JIEKCUKO-TpaM-
MaThJyecKre 0COOeHHOCTU
0OIIIeHUsT B MEXK/THUHOCT-
HOM U TIPOGheCCHOHATEHOM
KOHTEKCTe; rpaMMaTHdye-
CKH€ CTPYKTYPbI HHO-
CTPaHHOTO s13bIKa, KOTOPBIE
HCITOJB3YIOTCSl B YCTHOM U
MMCHbMEHHOM MEX/TUYHOCT-
HOM | 001rienpogeccro-
Ha/IbHOM OOILI[eHHH.
Ymern: BbIOUpaTh Bep-
OasbHbIe U HeBepOabHBIE

CcpeacTBa KOMMYHHKALIUH,

HaumvenoBanne | HaumeHoBaHMe HH/WKa- | Pe3yibrarsl 00yueHus TunoBble KOHTPO/IBHBIE 33/|JaHUSA
KOMITeTeHI{UHU TOPOB AOCTHIKEHUSA (yMeHUS ¥ 3HaHUS), COOT-
KOMIIeTeHIIHH HeCeHHbIe C HHAMKATO-
PaMH J0CTH)KEeHUA
KOMIIeTeHIHH
YK-3. Cniocob- Vcrionb3yeT MHOCTpaHHbIM | 3HATh: 3HaueHus jiekcnue- | 3agaHue 1. MoHosor.

Describe unwritten rules that exist in your university.

You should say:

* what these rules are

* which of them are really important

» why such rules exist in different organizations and explain which one is the most difficult to adapt to. Why?
You will have to talk about the topic for 1 to 2 minutes. You have one minute to think about what you're going
to say. You can make some notes to help you if you wish.

3aganwue 2. Roleplay the situation, using the following prompts.

Unwritten Rules in Corporate Culture

¢ What are some common examples of unwritten rules in offices (e.g., dress code, email etiquette, meet-
ing behaviour)?

¢ How do unwritten rules in corporate culture differ from country to country or company to company?

¢ What happens when a person's personal values clash with the company's unwritten rules?

e What can a manager do to ensure unwritten rules are fair and not harmful?

¢ Does a junior employee have any power to influence the unwritten rules of a large organisation?
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HaumeHnoBaHue

KOMIIeTeHI{unu

HaumeHoBaHMe HH/AHUKA-
TOPOB JOCTH)XEHUA

KOMIIeTeHIINHU

Pe3yibTarhl 00yueHHs
(yMeHHUs ¥ 3HAHHUS), COOT-
HeCeHHbIe C HHAMKATO-
paMH JJOCTHXEeHH

KOMIIeTeHI{UH

TunoBsbie KOHTPOJIbHBbIE 3d/JdHUA

COOTBETCTBYIOLME CUTYa-
[[UA MEXKJTUUHOCTHOTO U
rpodeCcCroHaTLHOTO

o01eHusl.

Peanu3yer Ha uHOCTpaH-
HOM $13bIKe KOMMYHHUKaTHB-
Hble HaMepeHHs YCTHO U
MACBMEHHO, UCTIOMb3Y$ CO-
BpeMeHHbIe HH(OopMaLy-
OHHO-KOMMYHHWKAIJMOHHbIE

TeXHOJIOT'UH.

3HaTh: 0C00EHHOCTH 00-
IIIeHHsT HA UHOCTPAHHOM
SI3bIKe; YCTOWUMBBIE JIEKCH-
yeCKue MapKepsbl yCIiell-
HOM KOMMYHHKAI[MH, Ha-
TIpaB/IeHHON Ha JI0CTIKe-
HHSA KOHKDETHBIX HEHEﬁ;
(hoHeTHUeCKYIO a3y UHO-
CTPaHHOTO s13bIKa; rpaMMa-
THUECKHUE CTPYKTYPhl HHO-
CTPaHHOTO s13bIKa, KOTOPbIE
WICTIO/Ib3YHOTCA B YCTHOM U
MUCbMEHHOM ME>KTUYHOCT-
HOM U obiriernpodeccro-
Ha/IbHOM OOII[eHHH.
YMeTh: IPUMEHSTD JIEK-
CHUKO-I'paMMaTuruyeCKre Ha-
BBIKU YCTHOTO OOIIIEHNS U
IMMMCbMa Ha MHOCTPAaHHOM
sI3bIKe; U3BJIEKaTh UH(OP-
MaLI{FO MPY BOCTIPUSITHH
Ha CJTyX MOHOJIOTHYe CKUX

" IWa/1I0rn4yeCKrX BbICKa-

3azanne 1. Onmcanve muHedHOro rpadmka. Summarise the information by selecting and reporting the main

features.

3amanue 2.

Source
Us Ce
St

population

centage of

Poverty rate in the United States from 1990 to 2018

PP I PP PP IR ILES

Additional Information:

Burea United States; 1990 to 2018

Perienue ketica.

Study the background information, hold negotiations following the given agenda and come to a common

decision.
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HaumeHnoBaHue

KOMIIeTeHI{unu

HaumeHoBaHMe HH/AHUKA-
TOPOB JOCTH)XEHUA

KOMIIeTeHIINHU

Pe3yibTarhl 00yueHHs
(yMeHHUs ¥ 3HAHHUS), COOT-
HeCeHHbIe C HHAMKATO-
paMH JJOCTHXeHH

KOMIIeTeHI{UH

TunoBsbie KOHTPOJIbHBbIE 3d/JdHUA

3bIBaHWI Ha MHOCTPaHHOM
sI3bIKe B COOTBETCTBUU C
KOHKDETHOM 3afiauei, Kak
TIPH HeTIOCpe/iCTBEHHOM
0011eHNH, TaK U B ayauo/

BU/IE03AITHCH.

Vcronb3yeT NMpUeMsl myo-
JIUYHOM peuu U JIeJIOBOTO U
rpogeCCUOHATBHOTO JTUC-
Kypca Ha ’HOCTPaHHOM

s3bIKe.

3HaTh: CTWIN YCTHOU peuun
Ha UHOCTPAHHOM sI3bIKe,
UCIIO/b3yeMble TPH My0-
JIMYHOM BBICTYTI/IEHHH,
TipaBy/ia MOATOTOBKY U
CrI0COOBI ITpe/ICTaB/IeHus]
BBICTYTUIEHUSI. TIPUMEHSITh
3HaHUsI 0 0COOEHHOCTAX
MyO/IMYHOM peur B Tpo-
(beccroHa/IbLHOM KOHTEK-
CTe; COCTaB/IAThH II/7IaHa J0-
KJ1aJia ¥ Tpe3eHTaLuH; Co-
CTaBJ/IATH T€3UCOB YCTHOTO
Co00IIIeHNs UMK JOK/Iazia.
YMeThb: IPUMEeHSTh 3HaHUS
0 0COBEHHOCTSIX MyOTHY-
HOU peun B podeCccro-
Ha/IbHOM KOHTEKCTe; CO-
CTaBJ/IATh I1/1aHa JJ0K/1ajia v

Ipe3eHTalK; COCTaB/IATh

3amanue 1.
IIpesenTanus.

Prepare a presentation on the following topic — “Best Organizational Structures for a Business”.

3amanue 2.

PosneBas urpa.

Act out negotiations between a seller and a buyer. Discuss a purchase of a bike.

22




HaumeHnoBaHue

KOMIIeTeHI{un

HaumeHoBaHMe HHAHUKA-
TOPOB NOCTH)XEHUA

KOMIIeTeHIINH

Pe3y/ibTarhbl 00yueHHs
(yMeHHs ¥ 3HAHHUSA), COOT-
HeCeHHbIe C HHAMKATO-
paMH JJOCTHXEeHH

KOMIIeTeHI{UH

Tunossbie KOHTPOJIbHBbIE 3d/JdHUA

Te3UCOB YCTHOTO CO0OIIe-

HUA WIW OOK/Ia/id.

JeMoHCTpUpYyeT BrafieHUs
OCHOBAaMH aKa/IeMHueCKOH
KOMMYHHUKAIU ¥ PEUeBOTO
STUKETa U3yuaeMoro NHo-

CTPaHHOTI'O SA3bIKA.

3HaTh: NpaBuIa peyeBoro
3THKeTa B 3aBUCUMOCTH OT
KOHTEKCTa 0OIL[eHHs], 0CO-
OeHHOCTH KY/BTYP, CTUIN
YCTHOM peud (pa3roBop-
HBIW, Z1eJI0OBOM).

YMeTb: BbICTpauBaTh yCT-
HYI0 (MOHOJIOTUYECKYI0 U
[iMaioruuecKyo) peub Ha
HMHOCTPAHHOM $I3bIKe B
ME>XTUYHOCTHOM OOLIeHUH
U npodeccuoHaIbHOM Jesi-
Te/IbHOCTH B COOTBETCTBUU
C KOMMYHHUKaTUBHOM

3a/iauei.

3aganue 1.

Pewrenue ketica.

Study the background information, hold negotiations following the given agenda and come to a common
decision.

3amanue 2.

Ponesas urpa.

Situation: Negotiating a software development contract.

Roles:

The Client: Needs a mobile app developed in 2 months. Budget is $10,000. Payment only after completion.
The Developer: Can do it in 3 months. Price is $12,000. Requires 50% upfront payment.

Task: Negotiate the terms (deadline, price, payment schedule). Find a mutually acceptable agreement.

I'pamoTHO U 3¢ deKTUBHO
T10/Tb3yeTCsI NUHOSI3bIUHBIMU
HCTOUYHUKAMHU

MH(OpMaLUH.

3HaTh: MpaBW/Ia UTeHUs Ha
WHOCTPAHHOM SI3bIKe, FPaM-
MaTHueCcKue CTPYKTYpbl
MHOCTPAHHOTO SI3bIKa, KO-
TOpBIE UCIO/B3YIOTCS B
WHOSI3BIYHBIX MCTOUHHUKAX
VH(pOPMALUH.

YmeTb: n3Bnekats HHPOP-
Maruio TpYU UTeHUU Hayu-

HOU U CIIPaBOYHOM JTUTepa-

3aganue 1.

PecdepripoBaHue TekcTa.

Find an article connected with a current topic (1500-2000 symbols) and prepare a summary. Be ready to
present it in class.

3amanue 2.

TlogroroBka BU/ie0-3a/iaHus.

Find a video connected with the current topic (3-5 minutes). Prepare a task based on this video to use in class.
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HaumeHnoBaHue

KOMIIeTeHI{unu

HaumeHoBaHMe HH/AHUKA-
TOPOB JOCTH)XEHUA

KOMIIeTeHIINHU

Pe3yibTarhl 00yueHHs
(yMeHHUs ¥ 3HAHHUS), COOT-
HeCeHHbIe C HHAMKATO-
paMH JJOCTHXeHH

KOMIIeTeHI{UH

TunoBsbie KOHTPOJIbHBbIE 3d/JdHUA

Typbl Ha UHOCTPAHHOM
SI3bIKE B COOTBETCTBHH C
TTOCTaB/IEHHOMU 1]e/ThI0; WC-
T0/Tb30BaTh CPeICTBA Mac-
COBOW KOMMYHHUKAL[UH, VH-
TE€PHET-PECYPChI B TIONCKE
uH(OpMaI|K, Ha PyCCKOM
W MHOCTPAaHHOM f3bIKe, He-
06X0JUMO¥ /171t pellieHHst

yueGHOU 3a/auu.

IIpopyLupyet Ha UHO-
CTPaHHOM $I3bIKe MMMCbMeH-
Hble peueBble [IPOU3BeJe-
HUS B COOTBETCTBUM C KOM-

MYHUKaTUBHOU 3ajiaueid

3Harh: rpasusa opgorpa-
¢uu, npaBuia NOCTPOEHUs
MHUCbMEHHOTO BbICKa3bIBa-
HUSI B COOTBETCTBHUH C T10-
CTaB/IeHHO! KOMMYHUKa-
TUBHOM 3afiaueii.

Ymetn: pabotathk co Cjo-
BapsiIMK Ha PyCCKOM M WHO-
CTPaHHOM $I3bIKe; COCTaB-
JISITh T1J1aH [UCbMEHHOT0
BBICKa3bIBaHUSs; BLIOMpaTh
JIEKCUUEeCKUX eAHUL] U
rpamMMaTHyecKuX KOH-
CTPYKLMH, TOAXOAAILNX
CTU/IIO TUCBMEHHOI'0

BbICKA3bIBAHHS.

3aganue 1.

Omnwcanue rpaduka.

The pie chart below shows the main reasons why agricultural land becomes less productive. The table shows
how these causes affected three regions of the world during the 1990s.

Summarise the information by selecting and reporting the main features, and make comparisons where
relevant.

Write at least 150 words.

3amanue 2.

Harnvcanue scce.

Write about the following topic:

In the modern world, less and less people stay all their life in the same job.

Discuss the advantages and disadvantages of this trend.
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IIpumepbl NPAKMUKO-0pUEeHMUPOBAHHBIX 3A0aAHUTL

Visitors from China

Background

Toyworld is a profitable toy retailer based in Moscow, Russia, with subsidiaries in over 15 countries.
Toyworld buys its products from suppliers all over the world.

Mr. Lee Chung, head of a toy manufacturing firm based in Guandon, China, is going to visit the
Toyworld subsidiary in your country. Mr. Chung will be accompanied by his Export Manager, John Wong.
The purpose of the visit is to get to know Toyworld’s management better and learn more about the company.
He may set up a joint venture with Toyworld if he has confidence in them and considers them to be a suitable
partner. This is Mr Chung and Mr Wong’s first visit to your company, and to your country.

Task

You are members of the planning committee for Mr Chung’s visit. Study the information below.
Roleplay a meeting discussing the issues and coming up with solutions. Pay attention to the key questions
for the planning committee:

1.  Where will the visitors stay?

Who will meet them?

What arrangements should be made for meals?

When will the business meeting take place?

Venue for the business meeting?

What topics would be suitable for discussion at meals?

How will the visitors be entertained? Trips? Special events?

What gifts would be suitable? When and how should they be given?

L e Nk W

Should there be local press and television?

10. Is it necessary to provide an interpreter?

11. Any other ideas to develop a good relationship?
Read the following e-mail:

To: Manager, Public Relations
From: Chief Exacutive
Subject: Mr Lee Chung’s visit Date: 2 June

Mr Lee Chung and Mr John Wong will arrive at 9.10. a.m. on Monday 20 June and leave on Thursday 23
June.

When you prepare the draft programmme, please schedule a meeting (morning or afterniin) during which
we can discuss our business plans with Mr Chung and Mr Wong. Also, make sure that our visitors have
opportunities to meet our stuff and gain a complete understanding of our business.

The visitors will expect to have some basic information about Toyworld and to be offered activities which
give them an understanding of the company. Please also arrange some social and cultural activities during
their stay.

Above all, we do not want to make any cultural mistakes during the visit. We want Mr Lee Chung and Mr
John Wong to leave with an excellent impression of our country and the way we treat foreign visitors.

To help you plan the visit, please could you attend the talk by Ekaterina Smirnova (an expert on Chinese

business culture).

Additional information:
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Unwanted gifts in China

Weapons (souvenirs) - perceived as an
impending conspiracy or murder, sharp objects
symbolize a threat to friendship.

Eggs (even decorative Easter eggs and egg-
shaped souvenirs) cannot be given as they can
be interpreted as an insult. The fact is that in
many Chinese curses the word "egg" is used.
Hats (shawls, scarves, hats) predict the end of
relationships, are a symbol of infidelity. In
China, there is an expression "&£ F " dai
liimaozi, literally translated as "wearing a
green hat", meaning "to be deceived, to be a
cuckold; set the horns."

Items with the number 4 are to blame for
phonetic consonance, namely the similarity of
the words "PH" si - "four" and "%E" si - "death".
So you should not give anything even remotely
related to the four.

Umbrella -

pronunciation: the word "<Z" sin - "umbrella"

in continuation of a similar

has something in common with " #{ " san -
"separate, part". Shoes - firstly, lovers do not
give each other shoes, since there is a belief
that in this case the other half can run away to
someone else in the future; secondly, again, the
word "$£" xié - "shoes" is consonant with "J"
xié - "evil, devilish".

Clocks are alarm clocks and large wall clocks,
which translate into Chinese as "¥# " zhong
bido. Accordingly, "to give a watch" is "X ¥#"
song zhong, which, in turn, is consonant with
"3XZZ" song zhong - "to prepare for burial." In
other words, this type of gift can be perceived
as seeing off on the last journey.

White flowers - no, it is better to choose a
bouquet of the favorite color of the Chinese -
red, instead of white, which is considered the
traditional color of mourning. The same goes
for gift wrapping, you can also opt for gold
instead of black. By the way, in China, flowers
have long been given to people in the hospital
as well as to funerals.

(or discharged),

However, these traditions change over time and

Wish Gifts in China
The “3F3R” shou bido watch does not apply to the ban
on donation, it is allowed to give it as a present.
Gift with national flavor We are talking about those
products and goods (4F7=) of a certain country or area
that are heard about in China. For example, the Chinese
will definitely appreciate such gifts from Russia:
chocolate, marshmallows, marmalade, honey, jam,
amber jewelry, figurines with Soviet or Russian flavor.
Also in China, Russian art objects are famous, for
example, paintings.

Tea or a tea set is a win-win option for a country that
honors tea ceremonies and understands tea more than
anyone in the world.

Fruit - refers to stylized fruit baskets that have a
dignified look suitable for celebrations. Expensive
lighter if the recipient is a smoker. Vitamins and dietary
supplements - the fashion for a healthy lifestyle is very
developed in China, so you definitely will not go wrong
with healing and even better "overseas" things for your
friend / girlfriend.

Clothes, gloves, scarves, if we are talking about a girl,
then here it will be very simple for you: China is the
country where accessories of this type are presented in
abundance for every taste and budget.

Bijouterie and jewelry - a huge selection from local
penny products to global brands like Pandora and
above.

Cosmetics and beauty products, perfume. If you have
finances, then be sure that any world-famous fragrance
will take its place of honor on the shelf in the house of
your friend or colleague. Flowers for the home and
cacti, such interior things are very popular among the
younger generation, who have already begun to live
independently and strive to create their own comfort.
Household appliances The Chinese value convenience
very much, so they will be happy with almost any thing:
a toaster, a kettle, a coffee maker, which will once again
remind you that the concept of technological progress is
almost synonymous with China itself.

A gift certificate is the most versatile gift that saves
time and nerves, as well as. Money - of course, in red

envelopes ( "héngbao" £I30)
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now the only thing that is important to consider
is the number of colors, it must be even.
Cigarettes - Tobacco products are not
considered gifts.

Toyworld Senior Managers
Chief Executive
|

Managing Director

Finance director Marketing Warehouse
| Director Manager
Chief Sales PR Manager  Advertising
| Accountant Manager Manager
Personnel
Manager Chief Buyer

Administrative staff: 82: Warehouse workers: 20

Follow the structure:

1.  Set the agenda

Discuss the issues

Work out solutions and proposals
Formulate action points

ok W

Schedule a follow-up meeting.

ITpumepsbi 6onpocoe 0s151 N0020MOBKU K NPOMeNHCyMmoyHOoU ammecmayuu

Pa3zienbl rpaMMaTHKH, UCTIOb3yeMbIE B JIEKCHKO-TPaMMaTHUeCKUX TeCTax
1) Present Simple, Present Continuous, Past Simple
2) Verbs: like/dislike/hate/love

3) Past Simple, Present Perfect

4) Constructions: would/used to

5) Making comparisons

6) Adjectives with prepositions

7) Past Tenses / Advice Structures

8) Yes/No Questions + Wh-questions

9) Modal verbs

10) Relative Clauses

11) Articles

12) Noun combinations

13) Countable and uncountable nouns

14) Making suggestions

15) Speaking about future

16) Transitive and intransitive verbs
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17) Conditionals

18) Present Tenses

19) Conditionals

20) Giving recommendations

21) The passive

22) Reported speech

23) Referring in a text (this, that, these, those, it, they)

24) Defining/Non-defining clauses

25) Future Forms / Expressing likelihood

26) Prepositions

1 kypc 1 cemectp

CTpyKTypa 3a4eTHOI paboThI.

ITucbMeHHast yacTh:

1. AypupoBanue (IpoBepKa TIOHMMaHHS OOIIero COZiep)KaHusl, Pacro3HaBaHWs JIEKCHKH, HaBBIKOB
cocTtaBieHus pestome ) — 10 6annoB

2. JlekcuKo-rpaMmaTHueckoe 3ajaHye (sammarise and paraphrase the text)— 10 6asos:

3. TIuceMmeHHOe 3a/jaHue (orMcaHue Tpoaykra) — 10 6aios

YcrHast yacth (YCTHasi 4acThb 3a4eTa COCTOWT M3 TPeX 3a/laHuii: B I1ePBOM HY)KHO 0ObSCHUTh 3HaUeHHe
3—4 TepMHMHOB U3 IpPOMJEHHOro pasfesia, BO BTOPDOM — IPeIJIOKUTh pellleHre MpobsieMbl/CUTyaljud Ha
OCHOBe U3y4eHHO! JIeKCUKU U MaTepurasa pa3feoB, a B TPeTbeM — OTBeTUTh Ha BOIIPOCHI 3K3aMeHaTopa 110
TeMaMm pasgena) - 30 6amioB

1 Kypc 2 cemectp

CTpyKTypa 3a4eTHOI paboThI.

ITuceMeHHast yacTh:

1. AygupoBanue (rpoBepKa TIOHMMaHHS OOIIero COZepKaHus, PaCro3HaBaHWs JIEKCHKH, HaBBIKOB
cocTtaBieHus pestome ) — 10 6annoB

2. JlekcuKo-rpaMmaThyeckoe 3azaHye (sammarise and paraphrase the text)— 10 6asos:

3. TIuceMeHHOe 3afaHKe (HalmdcaHue Je0Boro nickMa) — 10 6anios

YerHast yacth (YCTHasi 4acThb 3a4eTa COCTOWT M3 TPeX 3a/laHuii: B [1ePBOM HY)KHO 0ObSCHUTH 3HaUeHHe
3—4 TepMHMHOB U3 MpOWJEHHOro pasfesia, BO BTOPDOM — IPeAJIOKUTh pellleHre NMpobsieMbl/CUTyaljid Ha
OCHOBe U3y4eHHO! JIeKCUKU U MaTepurasa pa3feoB, a B TPeTbeM — OTBeTUTh Ha BOIIPOCHI 3K3aMeHaTopa 110
TeMaMm pasgena) - 30 6anioB

[TpymepsI 3afi@aHui 3a4eTHON paboThI

Tekynmii | Tekymmid | 3ader OueHka | Utorosas

KOHTPOJ/Ib, | KOHTPOJIb, 3a OIleHKa

CPC, CPC, 3a4eT
ITrucemeHHas yacTb YcTHas yacTb

JOMalliHie | JoMallHue

3a/laHus 3aaHus

(centsibps- | (HOAOPE — Aymuposanue | Utenne | ITucemo | IIpakTuko-

okTAOpL /| Aiekabpe /| (10 sananmit) | (10 OpMEeHTHUPOBaHHOE

despanb- | arpesnb- 3a/]aHKIA) 3a/,aHKe

MapT Mait 202_

202_/ / 202_

202_yu.r. | yu.r.
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20 6ayutoB | 20 6amios | 10 Gamios 10 10 30 6GasnoB 60 100

0asoB 0as1oB ba/ioB | OanioB

TASK 1. LISTENING
While listening, write short notes about the following ideas:

1. The main factors companies consider when designing product packaging.

2. The environmental impact of packaging mentioned in the talk.

3. Examples of innovative or sustainable packaging materials discussed.

4. How packaging influences consumer buying decisions.

After listening complete the tasks below.

- Write one sentence describing the main idea of the talk.

- Then write a short summary (3—4 sentences) explaining the key points.

- Finally, write two additional sentences describing specific ideas or details from the talk.

- In your answers use several of the keywords from the list on the screen where appropriate. Not all
keywords may be used.

Keywords:
durable, biodegradable, packaging waste, target audience, product lifecycle, eco-friendly, brand image,
convenience, recyclable, customer satisfaction

TASK 2. Use the three techniques to smmarise and paraphrase the following text.

1) find synonyms,

2) change the word class,

3) change the word order of the sentence.

Effective product packaging is essential for success in modern competitive markets. Effective
packaging must fulfill various practical needs throughout a product's lifecycle. Once goods exit the factory,
they require safeguarding during shipment and warehousing, which is why companies depend on durable
materials. Beyond physical safeguarding, packaging functions as a strong promotional tool on retail shelves.
By using attractive colors and clear information, companies can communicate their brand identity directly to
the consumer and influence their final purchasing decision. Prior to commencing manufacturing, businesses
carry out detailed research. An interdepartmental team will hold ideation sessions to develop fresh concepts,
then eliminate impractical options. They create product specifications, construct prototypes, and evaluate
designs with consumer panels to assess public response. Live demonstrations help detect potential risk and
points of failures. Elements like tamper-proof closures or moisture-resistant materials can become a key

unique selling proposition that validates premium pricing. Ultimately, successful packaging integrates

29




safeguarding, practicality, and promotional appeal—it must be fool-proof in operation, adaptable to evolving
markets, and able to provide a solid financial return.

TASK 3. WRITING

Write a formal email.

Write a final reminder to your distributor about an outstanding debt. Write 100-150 words.

You are to demand an outstanding payment for $3,000.

Your attempt is to resolve the case out of court and if possible, to come to an agreement. However,
you may promise to pass the matter on to your legal department.

YCTHAA YACTDB 3AUETA

SPEAKING
Speaking can take 5-8 minutes per student.

Task 1: Vocabulary
Explain the meaning of 3—4 terms from the unit. You should define the term or give an example.

Example terms:

¢ durable ¢ biodegradable < product lifecycle ¢« compatible ¢ recyclable  fair trade * carbon footprint

Task 2: Situation.
A company wants to launch a new eco-friendly product but is concerned about higher packaging costs.
How should the company respond? Comment on the situation.

Possible prompts:

¢ Should the company use sustainable materials even if they are more expensive?
¢ How can the company explain the price increase to customers?
¢ What role does packaging design play in attracting environmentally conscious buyers?

* How can the company balance sustainability with product protection?

Task 3: Discussion

Answer the examiner's questions about products, packaging, and consumer behavior.

1. What factors do you consider most important when buying a product? (price, quality, brand,
packaging)

. How does product packaging influence your buying decisions? Give examples.

. Do you prefer products with minimal packaging or attractive designs? Why?

. Why are more companies switching to eco-friendly packaging today?

. How can a company's packaging affect its brand image?

. What products have you bought recently where the packaging impressed you? Why?

N Y U AW

. In your opinion, should governments regulate packaging waste more strictly? Why or why not?

[TpoMe)XyTOuHasi aTTecTalys TIpeArioiaraeT TPOBEPKY CIOCOOHOCTU CTY[EHTOB HCIIO/Ib30BaTh
AHITIMHACKUK  s13bIK B TipodheccroHanbHOM cdepe, BK/IOUasi OOCY)KZeHHe BOIPOCOB, CBS3aHHBIX CO
CTPYKTYpPOM KOMMAaHWW, KODIIOPaTMBHOW  KY/IBTYpPOM, yIIpaB/i€HWeM, [IeJIOBBIMM BCTpeUYaMu U
rpodecCcOHaTBEHON KOMMYHHUKaLUEeH.

Speaking Question Bank Sample (on Unit 3 Products and Packaging)

Product Development and Design

1. What factors do companies consider when developing a new product?
2. Why is it important to understand the target audience before launching a product?
3. How does product design influence consumer buying decisions?

4. What role does market research play in product development?
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Product Lifecycle

5. What are the main stages of a product's lifecycle?

6. Why do some products remain popular for many years while others disappear quickly?

7.

How do companies decide when to stop producing an old product?

8. What challenges do companies face when updating or improving existing products?

Packaging Functions and Importance

9. What are the main functions of product packaging?

10
11

12.

13.
14.
15.
16.
17.

18.
19.
20.
21.

22.
23.
24.
25.

26.
27.
28.
29.
30.

. How does packaging protect products during transportation and storage?

. Why is packaging important for branding and marketing?

How can packaging influence a customer's first impression of a product?
Sustainable Packaging

What is sustainable packaging and why is it becoming more important?

What materials are commonly used for eco-friendly packaging?

How can companies reduce packaging waste without compromising product safety?

Why do customers increasingly prefer products with recyclable or biodegradable packaging?

What challenges do companies face when switching to sustainable packaging?
Packaging and Consumer Behavior

How does packaging design affect consumer perception of product quality?

Why do some companies use minimal packaging while others use elaborate designs?

How can packaging make a product stand out on a crowded store shelf?

What role does packaging play in online shopping versus physical stores?
Innovation in Products and Packaging

What recent innovations in product packaging have you noticed?

How is technology changing the way products are packaged?

What is smart packaging and what are its potential benefits?

How can companies balance convenience, cost, and sustainability in packaging?
Challenges and Trends

What challenges do companies face when selling products in international markets?

How do cultural differences affect product design and packaging?

Why is it important to provide clear product information on packaging?

How are consumer expectations about products and packaging changing today?

What do you think products and packaging will look like in the future?
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8.

Hepeqeﬂb OCHOBHOM H ]:[OHOJIHI/ITEJIBHOI‘/’I y‘IEGHOﬁ JINTEPAaTyphl, H606X0}:[I/IMOﬁ AJIsA 0CBOEHUA

M CIUIITHHBI

OcHogHas numepamypa:

1.

Kmimosa, U.VI. AHIMMHACKMIA s13BIK B cepe SKOHOMUKH U (PMHAHCOB: COBPeMeHHbIe MpobieMbl =
ENGLISH FOR ECONOMICS AND FINANCE: CURRENT ISSUES : Yue6nuk / 1.11. Knumoga,
A.1O. [upokux, I'B. TpetbsikoBa OnekTpoH. faH. MockBa : KHoPyc, 2023 185 c. Pexum
noctyna: book.ru Internet access https://book.ru/book/947128 ISBN 978-5-406-10956-4. [BUIK ID:
RU\bookru\bib]\947128]

. lanbuyk, Jlapuca MuxaiiioBHa ['paMmaryika aHTIMMCKOTO s3biKa: KOMMYHUKATHUBHBINA Kypc = 5D

English Grammar in Charts, Exercises, Film-based Tasks,Texts and Tests : YueOHoe mocobue /
HoBocubupckuii rocyaapCTBeHHBI YHMBEPCUTET SKOHOMHMKM W yripaBieHuss 1 MockBa
By3oBckuii yueOHMK, 2026 439 c. ( Beoicuiee o6pa3oBanne ) BO - BakamaBpuar
https://znanium.ru/catalog/document?id=476872 ISBN 978-5-9558-0520-7 ISBN 978-5-16-
105058-3 ( amekrp. uzmanme ) ISBN 978-5-16-012203-8 ( ISBN cowmsgatens ) . [BUK ID:
RU\infra-m\znanium\bibI\2218955]

. Kunenosa, T. H. AHrnuiickuil s13blK B npodeccuoHanbHOW cdepe [ OneKTpoHHbIM pecypc ] /

Xunbrioa T. H. MockBa : ®uHaHcoBbifi yHUBepcuTeT, 2019 129 c. Kuaura w3 KosuieKuuu
DrHaHCOBBIN YHUBEPCHUTET - S13bIKO3HaHUE u JUTepaTypoBeieHNe
https://e.Janbook.com/book/208298 ISBN 978-5-6043284-0-8. [BMK ID: RU-LAN-BOOK-
208298]

HonoaHumenbuas aumepamypa:

1.

Powell, M. Dynamic Presentations : Student's Book / M. Powell Cambridge : Cambridge
University Press, 2013 96 p., 1¢aiin, 29M6 + 2 CD ( Professional English ) OnekrpoHHast Bepcust
meyatHoW — mybnmkaiuu  JlocTym MO maposio W3 ceTH  VIHTepHeT  (UTeHue)
http://elib.fa.ru/rbook/dynamic_presentations.pdf ~ ISBN  978-0-521-15004-0. [BMK ID:
ru\fa\bookin2710]

. IMpowmHa, 308 MeXKy/abTypHass KOMMYHMKAL[Msl: aHIIMHACKUM $I3bIK W KYJAbTypa Hapo/OB

BocrouHo#i A3uu : yueObHuK A7 By30B / 3. I. IlpommHa. 2-e u3j., UCTp. U 0N DNIEeKTPOH. [aH.
Mockga : FOpaiit, 2026 399 c ( Briciiee obpa3oBanue ) URL: https://urait.ru/bcode/587119 (mara
obpammenus: 27.02.2026). Pexxum goctyma: OyieKTpOHHO-OMOmvoreuHass cucrema FOpaiit, njis
aBTOpH3. To/b30Baresieii https://urait.ru/bcode/587119 ISBN 978-5-534-12403-3 : 2079.00. [BUK
ID: RU2fURAIT2f587119]

. Allison, J. The Business 2.0. B1 + Intermediate : Student's Book / John Allison, Paul Emmerson

Oxford : Macmillan Publishers Limited, 2013 160 p. + 1 CD + 1 Workbook W3a. Ha aHrm. s3.
ISBN 978-0-230-43788-3. [BUIK ID: ru\fa\bookin2692]

. MenpHnuyK, M.B. AHMmMACKHM 53K B cdepe SKOHOMUKM (PMHAHCOB W MeHe[)KMeHTa =

Economics. Finance. Management : Yue6uuk / M.B. Mensanuyk, M.A. Besnoramr; noz pea. M.B.
MenbHUYYK JneKTpoH. AaH. Mocksa : KaoPyc, 2024 231 c. Pexxum poctyna: book.ru Internet
access https://book.ru/book/951879 ISBN 978-5-406-12633-2. [BUK ID: RU\bookru\bibI\951879]

HopmamueHble npaeoeble akmbl:

depepanbHbIi 3aKk0H 0T 29.12.2012 No273-®3 «O6 obpa3zoBanuu B Poccutickoli desepariyin»
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degnepanbHBIA 3aKoH 0T 29.12.2025 Ne 539-®3 "O BHeceHUU u3MeHeHHH B PeepanbHbIM 3aKoH "0O6

obpa3oBanuu B Poccutickoit @eneparyu’”

9.

ITepeuens pecypcoB WH(POPMALMOHHO-TEIEKOMMYHUKAIIMOHHON cetn «VIHTepHeT»,

He00X0JUMBIX /I/I1 0CBOCHHSA JUCIHMILIMHBI

1.
2.

HogocTtHoii nopran BBC News. - URL: https://www.bbc.com/
http://country.eiu.com/Russia — Economist Intelligence Unit (aHanWTMKa ¥ TPOrHO3bI

MaKpO3KOHOMUYeCKUX I10Ka3aTesiel CTpaH).

. http://enc-dic.com/ - SnekrpoHHast GubMoTEKA (C/I0BapH)

. DJIeKTpOHHast 6unbmoTeka ®UHaHCOBOTO YHUBepCUTeTa (3b) http://elib.fa.ru/

(http://library.fa.ru/files/elibfa.pdf)

. DnekTpoHHO-0mnbmoreunas cuctemMa BOOK.RU http://www.book.ru

6. D/1eKTPOHHO-OMbMHOTeUHast cucrema "YHuBepcuTeTCKas 6ubroTeKa OHJIAMH"

http://biblioclub.ru/

7. * DNeKTpOHHO-0MbMMoTeyHast cucteMa Znanium http://www.znanium.ru/

8. O6pasoBarenbHas matdopma "FOPAWT" https://urait.ru/

9. * JnekTpoHHO-6MO/IMOTeUHas crcTeMa U3zatenbcTBa [lpocrnekr http://ebs.prospekt.org/books

10.
11.
12.
13.
14.

15.

16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.

OnekTpoHHO-0MOMMOTeUHast crucTeMa m3zarenbcTBa "Jlanp" https://e.lanbook.com/

+ [lenoBas onnaitH-6ubnmoreka Alpina Digital http://lib.alpinadigital.ru/

Hayunas snekTponHasi 6ubmvoreka eLibrary.ru http:/elibrary.ru

» HairoHasneHast 3/1eKTpoHHasi bubsmmoreka http://H36.pdy/

Henry Stewart Talks: Journals in The Business & Management Col-lection
https://hstalks.com/business/journals/

Henry Stewart Talks: Journals in The Business & Management Collection
https://hstalks.com/business/journals/

Academic Reference http://ar.cnki.net/ ACADREF

* CNKI. Academic Reference https://ar.oversea.cnki.net/

* CNKI. China Academic Journals Full-text Database https://oversea.cnki.net/kns?dbcode=CFLQ
JSTOR. Arts & Sciences I Collection https://www.jstor.org/

* DIeKTPOHHbIe NPOAYKThI u3zaresnbcTBa Elsevier http://www.sciencedirect.com

Emerald: Management eJournal Portfolio https://www.emerald.com/insight/

* Konnekius HayuHbix KypHaioB Oxford University Press https://academic.oup.com/journals/

* Ba3a JJaHHBIX HAay4YHBIX >KYpHasI0B u3aarenbcTBa Wiley https://onlinelibrary.wiley.com/

* J1eKTPOHHBIEe KOJUIeKIIUM KHUT U )KYPHAJIOB u3ZiaTenbcTBa Springer: http://link.springer.com/
OneKTpOHHast KOJIJIeKLWsl KHUT u37aTenbcTBa Springer: Springer eBooks http://link.springer.com/

* [TudpoBoii apxvB Hay4yHbIX >KypHasioB: http://arch.neicon.ru/xmlui/
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10. MeToauuecKue yKa3aHuA J/iA 00yUaroI[UXCs M0 0CBOEHHIO JUCITUIUTHHBI

CTyzeHTaM TIpM TIOATOTOBKE CrefyeT WCIO0/Ib30BaTb HOPMAaTHBHbIE JIOKYMeHTbl @PUHaHCOBOIO
yHUBepcuTeTa, MeToguueckue peKOMeHJAlMM II0 IUIAHMPOBaHUI0 M OpraHM3aldyd  BHEeayAUTOPHOU
CaMOCTOSITe/TbHOW paboThI CTYZEHTOB 10 0Opa3oBaTe/bHBIM TporpaMMaM OakasiaBpraTa ¥ MaruCTpaTyphl B
DUHAHCOBOM YHHBEPCHUTETe, YTBeP K eHHble Nprka3oM PunyHuBepcuTeTa oT 11.05.2021 . Ne 1040 .

MeToanueckue pekOMeHaluy 0 TIOAr0TOBKe Mpe3eHTaLuu

[InanupoBaHue npe3eHTaLn

+  TlepBslii miar — onpejeneHue 1eyei

*  Bropoii mar — uagopmarus o6 ayquToprun

Vudopmanys o Ballleil ayJUTOpUM elllé MpU IOATOTOBKe Ipe3eHTal[uM SIB/SeTCSl OueHb Ba)KHBIM
11aroM K ycrnexy. Bam Heo6xoayMo 3Hath, KTo OyzieT Baimm ciymiarenem. Torga Bel cMokeTe HaCTPOUTHCS
Ha ayZIUTOPHIO U TEM CaMbIM 33/laTh HY>KHBIN J1af.

* Tperuii war — BelZe/IeHUEe OCHOBHBIX WM Mpe3eHTaluu

BriiesTiB 0CHOBHBIE UZled, Bl MoMoXKeTe C/lylaTesisiM Jierde CJIeZUTh 3a X0 0M Ballieit mpe3eHTanuu.
YToOBI BBIZIE/IUTE OCHOBHBIE HZler Bareil mpeseHTalyy, mogyMaiite, Kak Obl Bbl OTBeTW/IN Ha Cieflytoiiye
[iBa BOMpoca:

- Kakue ujeu OyyT COOTBETCTBOBATH LieJIIM MO€ Ipe3eHTaLun?

- Kakue WJied MOoU CJlyllaTe/y J0/DKHbI 3alIOMHUTE Jlyyllle BCero?

OcHoBHBIe H/ler 10/DKHBI:

- C/IY)KUTb KOHKPETHBIM LIeJIAM,

CcoAep>KaTb YMO3aKJ/IFOUeHUS,

OBITH UHTEPEeCHBIMHY,
- 1 MX He J0/DKHO ObITh MHOTO (0OBIUHO He OoJiee UeThIPEX-TIATH).
Cyl1riecTByeT MHOTO CIIOCOOOB BbIJ|e/IeHHss OCHOBHBIX Hel mpeseHTaldd. Hampumep, ¢ MOMOIIbIO
MpUEMOB, 3aMMCTBOBAHHBIX U3 TEOPUH PEK/IaMbl U MPojaxk ToBapa. [IpoBepbTe cebst — OTBeyast Ha BOMPOCHI:
Kro?
Uro0?
[ne?
[Touemy?
Korpga?
Kak?
*  UYeTBépThIi mIar — noA0OO0p AOMOIHUTEIEHON UH(MOPMAaLUY
Taxoli gonoHUTENBHON UH(OPMalLel MOTYT ObITh:
- TIpUMEpHI,
- CpaBHeHWs,
- IIATaTBhl,
- OTKDBITHS,
- CTaTUCTUKA,
- rpadukwy,
- ayAuo U BUJeoMaTepuallbl,
- 9KCIepTHbIe OLIeHKHU.
+  [IaTbIii WAT — MJIaHUPOBaHUE BCTYILIEHUs

Heobxonumo:
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- TpeACTaBUTHCA (UMs, JODKHOCTb, OpraHr3aLys);

- CKa3aTb, CKOJBKO OyzeT AuThCs Ballla ipe3eHTarys;

- JIOTOBOPMTBCS O TOM, KOIZIa MOJKHO 3a/laBaTh BOMPOCHI — BO BPeMsI Npe3eHTaluy Wid MOCIe;

- TpeACTaBUTH TeMy Bailieil ipeseHTaLuy;

- YCTaHOBHUTB JIOBEPUTE/IbHbIE OTHOLIEHHS CO C/IyIIaTe/sIMy;

- 3aCTaBUTH ayLUTOPUIO CIyLIaTh Ballly mpeseHTawuto.

st Toro yToOBI AOCTHYB Iiesield BCTYIUIEHUS, [IOMHHUTE O UeThIPEX COBeTaX, BeCbMa IOJIe3HbIX MpU
IIO/IFOTOBKE BCTYIIeHuUs Baiteil mpe3eHTanuu:

1. TlpuBnekuTe BHMMaHue (HallpyuMep, LIUTATOU U1K UHTePeCHbIMU JJaHHBIMH).

2. YkaxuTe OCHOBHBIE H7ed (TlepeueHb OCHOBHBIX WAed HeoOXOOWUM sl TOTO, YTOOBI HACTPOUTH
cnyuiatesiell Ha Temy Bailieii ipe3eHTaLvN).

3. YKaXkuTe WHTepechl ayAUTOpUH (/1 yero aygutopus npunuia Bac caymare? YTo nosie3Horo B
Bameil mpe3eHTauuu s caymareneii? Pacckakurte 06 stom, u Bac OyayT ciaymate C emmé GosbImm
BHUMAaHUEM).

4. Vcrnonb3yiiTe yMecTHblE C/I0Ba U »KeCThbl (3apaHee MoOZyMailiTe — HAaCKOJbKO eCTeCTBEeHHa [jisi
JOAHHOM ayauropuu npuBbluHas Bam >KeCTUKY/ALMS, a TaKKe TIPUBLIYHBIA BaM cTu/b 061eHus, He GyayT
JIM OHU UY>K[bI AJIs1 JAHHOW ayIuTOpUn?).

BoT Hecko/bKO pacnpoCTpaHEHHbIX TUIIOB BCTYIUIEHUH, KOTOpble Bbl MOXKeTe UCII0/1b30BaTh B CBOEM
TIpe3eHTaLuu:

- LIATAaTBhl,

-  puUTOpUUeCKHe BOMNPOCEHI,

- JleKJlapaTUBHbIe 3asB/I€HUS,

- CUTyalLUWH U3 )KU3HH,

- TeKylIue CoObITHA,

- IJIaH JeWCTBUU U Ap.

» IIecToii 1war — I0TMKa U TIepexo/ibl

st Toro 4toObl JIOTWKA TIOJ@a4d MarepHaja He Hapyllajach, a CayliaressiM ObIIO JierKo 3a Hel
ceuTh, Bam Heo6xX0AMO MPOyMaTh Iepexo/bl:

- OT BCTYIUIEHUSI K OCHOBHOM YacTH Mpe3eHTaluy,

- OT O/IHOU OCHOBHOU U/ieH K ApYyToH,

- 0T OAHOIO CJ/1alifia K IpyroMy.

[lepexons — 3TO CBA3b MeXJy OKOHYaHHWEM OJHOW BaKHOW HAed W Hauaiom fpyroil. C moMoLbI0
Tepexo/ioB CO3JaéTCs eCTeCTBEHHBIN XO7 Mpe3eHTal|H, YTO M03BoJIgeT ayJUTOPUHU JIETKO CaeJuTh 3a Bammm
pacckasoM. /1711 0603HaueHus 1epexozia MOXKHO:

- WCTO/b30BaTh KOPOTKHeE (ppaskl,

- HalTu mpHB/eKalolllee BHUMaHUe BbICKa3bIBaHUE,

- TIPUBECTH aKTya/bHYI0 CTaTUCTUKY,

- WCII0/Ib30BaTh LIYTKY WIHM LIOKUPYIOLIlee 3asB/IeHUe,

- BbIJep)KaTb Maysy,

- W3MeHHUTh TOH rojoca.

+ CenpbMoii mar — CTPyKTypa

OueHb Ba)XHO, YTOOBI 38 CTPYKTYpOI Ipe3eHTal|uy CTOsiIa JIOTHKA 10/Jjauy Marepuasa. Toabko Torja

MO’KHO TOBOPUTH C YBEPEHHOCTBIO O TOM, UTO Bartm uzen OyyT MOHATHBI C/TyIIaTe ISIM.

35



XO0poI1I0 CTPYKTYPUPOBaHHASI TIPe3eHTal[|sI IOCTPOEHAa B COOTBETCTBUU CO CIelU(PUKOMN ayUTOPUU C
yuéTOM €€ MHTepecoB. B Takoll Mpe3eHTAI[UM ZieTaau COOOIeHUs B3aUMOCBSI3aHbI KaK YaCTH KOHCTPYKLIUU
3paaus. OgHY 71eMeHTHI BeIyT K ApyrvM. HeKoTopble UacTH MoAepKUBAlOT ApyTre. Kaxkasi 4acTh XOPOIIo
CTPYKTYPHUPOBAHHOTO COOOIIEHUS CITY>KHUT 1[eJIIM U 3a/jauaM TIpe3eHTallH.

[pe3eHTalust JO/DKHA COZlep>KaTh C/IeAYIOIe KOMIIOHEHTHI B TIePeurc/ieHHOM TIOpsi/IKe:

- TurynbHasi yacTh (Ha3BaHUe, 3aCTaBKa)

- OrtkpbIBarolLasl 4YacThb (aHHOTALIYS, Jesiatolliast ayJUTOPUI0 BOCITPUUMYMBOMN)

- Bezenue (pefiBOCXUILaeT OCHOBHBIE MOTUBHI TPe3eHTal[iH, 3TO MOCT, BEAYIUI K OCHOBHOU

YacTH)

- OcHoBHas yacThb (TipefcTasisieT coboii coobiieHne)

- KiroueBbie myHKTHI (T71aBHBIE WJIeW OCHOBHOM UacTH)

- [MopmepsxuBaroImuii Matepuasn (MH(OpMarLys, 0OBSICHSIOIAs U TIOAeP)KUBaroIasi OCHOBHbIE
MYHKTHI)

- Ilepexop (OABOOUT UTOT OZHOMY K/IIOUEBOMY ITYHKTY U IPeACTaBIsieT CJIeyOLLHi)

- 00630p (BHOBb MIEpEUMC/ISIET KTHOUEBBIE MyHKThI COODITIEHNS)

- 3aksroueHre (JO/DKHO TIPU3bIBaTh W TMOOYXKJATh ay/IUTOPHIO; TIOJBOJMT YEPTY KPAaTKUM
yTBepKAeHreM)

Marepuan MOXXHO U3/1ararh:

- B XPOHOJIOTUYECKOM MOPSJKe,

- B IIOpsIZIKe NIPUOPUTETA,

- B TeppUTOpHAIbLHOM MOpsJKE,

- B TeMaTUueCKoW MoC/eloBaTe/TbHOCTH,

- CTPYKTYPHPY# €ro 1o NpHHLIUIY «I1pobeMa-pereHue.

Kakoii Ob1 MeTon Bel HM BbIOpanM, camoe I7laBHOe, YTOOBI OH COOTHOCHW/ICS MMEHHO ¢ Barmm
MatepuasioMm. [lomkperuisiite Bamm wzaen AormonHUTe/NsHOW wuH(OpMaliell B BUe TIPUMEPOB, I[UTaT,
CTaTUCTHKH, UCTOPUM, OTpe/ie/IeHui, CpaBHeHUH U T.[.

Ha uTo HeobxoM0o 06paTUTL BHUMAaHKE TIPH TO/[TOTOBKE TIPe3eHTaIUH.

1. Paccka3piBaTh MOXKHO TOJIBKO TO, O YUéM 3Haelllb, Kak MUHUMYM, B 10 pa3 Oosbiie, uem
03By4YMBaelllb.

2. TlepBhlii cnaiii AO/KeH cofiepkaTh Ha3BaHue [oknada, @O u koopgauHaThl (OpraHu3aifus/
roJpas/iesieHye, afipec 3JeKTPOHHOW MOYTHI) BhICTyMaroLero. Kakaplii craiif Ao/mKeH UMeTh 3arojioBOK U
OBbITH TPOHYMEpPOBaHHLIM B popmare 1/11.

3. He BCé paBHO, KaKUM TNPOrpaMMHBIM MPOAYKTOM I10/Ib30BaThCs //Is1 TIOATOTOBKY Tpe3eHTaLUH.
Hanbonee pacnpoctpanén cerogass MS PowerPoint. Ho, Hampumep, ciiyiiarend-maTteMaTUKU MOTYT He
BOCIIPUHATB JI0KJIaJ| BCepbE3, eC/Iu Npe3eHTalus II04roTos/leHa He B TeX.

4. Tlpe3eHTalusi HAUMHAETCS C aHHOTALMM, TJle Ha OJHOM-/IBYX CJalifiax JaéTcsl rpefcTaB/ieHue, O
YyéM TOHJET peub. Bosblasi yacTe Tpe3eHTalyii TpebyeT oramieHusi CTpyKTyp. I1pu ucrosnb3oBanun TeX
[UIl MakKeTUPOBaHWsl CTaH/ApTHbIA [Iab/JIOH TMpeArosaraeT OToOpa)keHHWe CTPYKTYPhI TIpe3eHTalud C
TOJICBETKOM TeKYIL[eTo pa3zesa Ha KaKJol CTPaHHLie, UTO CTaslo y)Ke CTaHJapToM Jie (akTo.

5. [Ipe3eHTalss He 3amMmeHsieT, a JAOMOJHsAeT AoKnaA. He Hamo mucath Ha C1aljax TO, 4TO
cobupaetech CKa3ath cjioBamMu. OQOpaTHOe TOXKe BEPHO: IMpPH JIOK/IaJie HUKOTZIA He 3aUUThIBAalTe TEKCT CO
cnaiza!

6. OnTumarnbHasi CKOPOCTh TepeKk/oueHus — OfWH cJaiia 3a 1-2 MuHyThl. [ KpaTKux

BBICTYTIJIEHUH [IOMyCTUMO /iBa C/1aiifjla B MUHYTY, HO He ObicTpee. CryliaTe/iv J0/DKHBI YCIIETh BOCTIPUHSTD
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vHbOpMaI[MI0 M CO CJalila, W Ha CIyX. «YHUBepcalbHas» OleHKa — YHCI0 CIali/JOB paBHO
TPOJO/DKUTETBHOCTH BBICTYII/IEHUS] B MUHYTaX.

7. Pa3mep mipudTa 0CHOBHOIO TEKCTa — He MeHee 16pt, 3arosoBku > 20pt. Haubosee unTabessHbIM
wpudTom sinsietcs: Arial. Odopmisiiite Bce caiitel B efuHoM cTujie (B TeX MHOroe M3 yroMsiHYTOTO
ZleflaeTcst aBTOMaTHUeCcKn).

8. He meperpysxaiite cnaiin undopmauyeii. He penaiite MHOro menkoro tekcra. [1pu moaroToBke
Tpe3eHTallMd PEKOMEH/YeTCsl B MaKCMMaJsIbHOM CTereHW WCIO/b30BaTh IpadyKU, CXeMbl, AWarpaMMbl, U
MOZIe/IM C UX KpaTkuM ornucanueM. dororpadun U pUCYHKH [ieNlatoT TIpe/iCTaB/sieMyto nHGopMaiuio Oomee
VHTEpeCHOW M TIOMOralT yAep)KWBaTh BHUMaHUE ayJJUTOPUM, faBas BO3MOXXHOCTb SICHO TIOHSITh CYThb
nipeaMeTa. [IIMHHBIE TIEPeUHC/IeHHsT WK OOJIbIlve TablrIbl C YMCIaMU OeCCMBIC/IEHHBI — JIyullle IOCTPOMTe
rpaduKy.

9. Hazmo ObITh aKkkypaTHbIM. Hesb3si momyckaTb pa3Ho00d B mpudTax M OTCTyIaX, OMMOKA U
oreyaTky. ['0TOBYO Mpe3eHTaL|I0 Haflo POCMOTPETh BHUMATeTbHO HEeCKOTBKO Pa3 «CBEeKUM» B3IJISIZIOM.

10. TlepBbie ke dpasbl AO/DKHBI 3aMHTepecoBaTb. Hampumep, MOXKHO CKa3aTb O TOM, HaCKOJBKO
CJIOKHOU M Ba)XKHOW fABJISIETCS /IaHHAS 3a7lauya, WM O TOM, HACKOJbKO HEOXXUJAHHBIM Oy/IeT pelleHre — 3TO
TO3BOJIUT y/lepKaTb BHUMaHUe Ciyliaresiei 0 KOHIIa.

11. 3apaHee TipojiymMaiiTe BO3MOXKHBIE TIPOOIEMBI C TEXHUKOH. 3apaHee CKOTIMPYHTe Ha pabounii CToM
(halin c mpeseHTal[Med W MPOBephbTe, KaK OH paboTaeT, ¢ MepBOro A0 mocjegHero ciaibza. OO0si3aTesbHO
uMeliTe TIpu cebe KOMUIO Tipe3eHTauy Ha ¢uisin-kapte. ITpoBepwre, HeT M mpobseM C oTOOpakeHWEM
pycckux mmpudroB u ¢opmyn. Llemecoobpa3Ho umers mnpu cebe Kak PPT mpeseHranuio (B ciydae
rorotoBku npe3edtauuu B MSOffice), Tak u PDF Bepcuro.

HeoOxoguMble K/uIlie Ha aHTJIUICKOM $3bIKe [I71s TIpe3eHTaluu

GREETING, NAME, POSITION

* Good morning. We are...

* Ladies and gentlemen. It’s an honour to have the opportunity to address such a distinguished
audience.

* Good morning. Let us start by saying just a few words about our background. ... .

TITLE / SUBJECT
* We'd like to talk (to you) today about ... .
* In our presentation We'd like to review... .
* In our presentation we’ll be proposing... .
* We are going to present the recent ... / explain our position on ... / brief you on ... / inform you

about ... / describe ... .
* The subject of our presentation is ... .
* The topic of our presentation is ... .
* The subject of our talk (paper, speech) is ... .
REFERENCE TO THE AUDIENCE
* We can see many of you are aware of ... .
* You all look as though you've heard this before.
SETTING THE TIME
* Our presentation will last for about five minutes.
* We know that time is short, so we intend to be brief.
DEALING WITH QUESTIONS

* Please, stop us if you have any questions.
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*If you have any questions, we’d be pleased to answer them at the end of the presentation.

* We'd be glad to answer any questions at the end of our talk.
* If you have any questions, please feel free to interrupt.

* Please, interrupt us if there is something which needs clarifying. Otherwise, there’ll be time for

discussion at the end.

OUTLINE / MAIN PARTS

* We’ve divided our presentation into four parts/sections. They are ... .

* We’re going to develop three main points in our presentation: Firstly, ... / Secondly, ... / Thirdly, ...

/Finally,.. .

* The subject can be looked at under the following headings: ... .

* We can break this area down into the following fields: Firstly/first of all ... .

Secondly/then/next ... .
Thirdly/and then we come to ... .

Finally/lastly/last of all ... We’ll be developing three main points. First(ly)..., Second(ly)...,

Lastly (And we’ll finish with...).
INTRODUCING YOUR FIRST POINT
* To start with, then, We’d like to consider...
* First of all, we’d like to look at...
FINISHING THE POINT
* That’s all we have to say about...
* These are the main points on ...
* So that’s the general picture for... and now let’s look at...

* That completes our overview of... so now \we’d like to move on to..

STARTING A NEW POINT

* Now let’s turn to...

* We’d like now to consider...

* Next we come to...

* The next point we’d like to make is...
* If we could now turn to...

* Now, turning to...

* Let us now turn to/move on to...

REFERRING TO WHAT YOU HAVE SAID
* As we said at the beginning...
* We told you a few minutes ago that...

* In the first part of our talk we said...
REFERRING TO WHAT YOU WILL SAY
* We’ll come to that later.

* We’ll return to that point a few minutes later.

RHETORICAL QUESTIONS
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* What’s the explanation for this?
* What can we do about it?

* How will this affect us?

HIGHLIGHTING INFORMATION
1. stressing an auxiliary verb. — It is costing much money.
2. do, does, did. — We do see a need for change.

3. changing the normal word order.

e.g. We are suggesting... - What we are suggesting... I’m proposing... - What I’'m proposing...

ENDING

SIGNALING THE END

*That brings us to the end of our presentation.
*That completes our presentation.

*Before we stop / Finish, let us just say...

*That covers all we wanted to say today.

SUMMARIZING
*Let us just run over the key points again
* We’ll briefly summarize the main issues *To sum up...
*Briefly...
* So to summarize...
* At this stage we’d like to go over/run through the main points we’ve made.
* So now we’d just like to summarize the main points
CONCLUDING
*As you can see, there are some very good reasons... *In conclusion...
* We’d like to leave you with the following thought / idea.
RECOMMENDING
*So, we would recommend that we...
*We’d like to propose... (more formal)
*In our opinion, the only way forward is...
CLOSING
*Thank you for your attention
*Thank you for listening
*We hope you have gained an insight into...
INVITING QUESTIONS
*We’d be glad to try and answer any questions.
*So, let’s throw it open to questions.
*Any questions?
MeTo/rueckre peKOMeH/Ial[uK TI0 aHaJTU3Y KelCoB
Mertop, keiicoB (case study) — 3T0 Buf 0OydeHUs] TIPUHSATHMIO PEIIeHHH C aHA/W30M TlapaMeTpOB

KOHKPETHBIX CI/ITya]_[I/II‘/JI, B3ATBIX M3 HpﬁKTH‘—IECKOfI AedATe/JIbHOCTHU. OHU 103BOJISIIOT 06y‘-IaEMI)IM TIOBBICHUTH
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aHa/IMTHUYeCKOe MacTepCTBO, OOOCHOBBIBAsi TPUHSTHIE pelleHWs W apryMeHTHPOBAaHHO 3allfUiljasi CBOO
MO3ULIUIO B TIPOLIeCCe TUCKYCCHUH.

PemieHrie KeiicOB peKOMeHZYeTCsl IPOBOAUTH B HECKOJIBKO 3TarloB:

I. W3yueHue wmarepuasa — CTY[eHTbl 3HAKOMSTCS C TIOJyuyeHHOM HWHGopMaLueil, orpezesser
OCHOBHYIO TIpo0/iemMy

I1. ObcyxmeHrie W aHaIW3 TIPAKTUUYECKOM cuTyarud B Toarpyrme (3-4 uenoBeka, 40 MUHYT) —
CTYIeHThbI 00CY>KIAI0T TIPUUMHBI C/IOXKUBIIENCS CUTYal[UW, BBIABUTAIOT U/EW 10 PEIeHHI0 CyIIeCTBYIOIIMX
1pobsieM

IT1. TIpencraBneHue pe3ynbTaToB OOCYXKIeHWs KaXKJOW TPYMIBI B COOTBETCTBHUH CO CJeJYIOILINM
T/IaHOM:

1) kparkoe usnoxenve cutyaruu (Background) — cTyneHTBI ONMCHIBAIOT U3YUeHHYIO CUTYaLUO

2) mnpobnemaruka (Statement of the Problem/Issues) — CTy#eHTbI TIPeCTAB/SIOT BbISBI€HHBIE UMH
Tpo6/IeMBI

3) BapuanThI fetictBus (Options) — CTyAeHTHI Mpe/siaraloT BO3MOXKHBIE DeIlleHNs], pacCKa3biBasi O
npenmMyiriectBax (Advantages) u HefocraTKax (Disadvantages) Kakzoro u3 HUx

4) pekomeHjaruu (Recommendation) — cTyaeHTHI MpeACTaBASIOT HAWIYUIINAW, TI0 UX MHEHUIO,
BapuaHT JielcTBUi

5) rnan geictBuid (Plan of Action) — cTygeHThl mogpo6HO pacckas3biBalOT O MepaX, KOTOpbIe
HeoOX0MMO TIPUHSATE B PAMKAax pellieHus 3asiBJIeHHOHN MpPo0/ieMbl

IV. Bo Bpewms rpe3eHTal[yy APyTHe TPYIITIBI CTYIEHTOB He UMEIOT MPAaBoO 00CYKIATh CBOU 3aJaHus

V. ¥ KaK70M rpymiisl ecTh 4-5 MUHYT Ha Mpe/CTaB/eHre CBOMX Pe3y/bTaToB + 2 MUHYThI HA OTBETHI

Ha BOTIPOCHI

Metogyyeckue peKoMeHalyy 10 TIPOBEe/IeHUI0 POJIEBOM UIPhI
PoneBast urpa mipeficTaBisieT coO00W MMUTAL[IO CUTYal[id, B KOTOPOM OTpabaThIBAIOTCS
KOHKPETHBIE Criel[uhuuecKre oneparyd, MOJIeTUPYeTCs COOTBETCTBYIOIIME YCIOBHS, O/TU3KUE K PeabHbIM.
[TnaH mpoBefieHyst POJIEBOI UTPhI
[MoaroToBUTENBHBIN STl
H3yueHUe «CLeHapusi» C orpejeseHWeM TIperiofjaBaTeneM LieU, Cofiep>KaTelbHON CTOPOHBI
WTDbI, 3HAKOMCTBO C TIPaBUaMH, perjiaMeHToM;
KOJIJIeKTUBHOE, WM HeIOCPeACTBeHHO C y4yacTHeM [perofaBaTesisi pacripefiesieHde pojen
YYaCTHUKOB, UHCTPYKTaXK TI0 POJIsSIM, (hOPMUPOBaHKE MaJIbIX TPYTIIT;
MOATOTOBKA MaTepraibHOrO obecrieueHyst UTPhI (€C/IH B 3TOM eCTh HeOOX0AUMOCTB ).
Pabouwii sTan (pa3bIrpeiBaHye posieii)
rpyrinoBasi paboTa Hajl 3aflaHueM;
MEXKTPYIITOBasi AUCKycCusi (ec/iv 3TO MPeAyCMOTPEHO CLieHapueM), ofpejiesieHre TPYIOBOM
TIO3ULMH TI0 00CY’>KZaeMoMy BOTIPOCY;
3amuTa (Tpe3eHTalys) pe3y/ibTaToB, BHIPAXKAIOIUMX COBMECTHYIO MO3ULMI0 Masioi TPYIIIIHI 110
TemMe 00CYy>KIeHU.
3aK/IIOUMTeTbHBIN ATar
hopmyMpoBKa 00X BBIBOJIOB TI0 pe3y/IbTaTaM TPYIITIOBOTO aHAIW3a CUTYAl[UH, MO/[Be/leHHe
WUTOTOB;
olleHKa paboThl MajbIX TPYII TIperofiaBaTesieM (CaMOOIIeHKAa YYaCTHUKOB JIMCKYCCHH C WX

COOCTBEHHBIMU KOMMEHTAPUSIMHU ).
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MeToanueckre peKOMeHaL|H 110 TIOATOTOBKE K TeCTUPOBAaHUID
TecTrpoBaHue BK/TIOUaeT B ce0si 3a/jaHust TI0 ayIMPOBaHMIO, YTEHUIO U TIMChMY, a TaK)Ke BOTIPOCHI Ha
MHO)KeCTBEHHBI! BbIOOD T10 M3yuaeMoi JIeKCHKe ¥ TPaMMaTHKe.
J171s1 yCIIenTHOTO BBITIO/IHEHUS! TeCTUPOBaHUsI He00X01MO:
1) axTyanu3upoBaTh CTPATErWy BHITIOJHEHHS 3a/laHUi 110 ayJMPOBAHUIO
BbI/le/IeHre K/TI0UeBbIX CJIOB B 3a/JaHUU
MIPOrHO3UPOBaHKeE YaCTH Peuy MPOMyILeHHOro C/I0Ba
aHa/M3 BO3MOXKHBIX CUHOHUMOB 1 @aHTOHMMOB
2) aKTyaau3upoBaTh CTpaTeryuy BBIMOJHEHHUS 3a/jaHui [0 UTEeHHI0
cTparerust scanning — Jyist 001ero MoHUMaHUs TEKCTa
crparerus skimming — /7151 BeiZie/ieHus1 ieTajibHOW UH(opManyn
3) TOBTOPUTH JIEKCHKY U TPAMMATHKY U3yUEHHBIX TeM
TpaBoNMCaHue U3yYeHHOU JTeKCUKH
C/lyyau MCMO/b30BaHUsl U3YYeHHBIX FpaMMaTUueCKUX KOHCTPYKLIMI
4) TIOBTOPUTH TIPAaBUJIA BBITIOJHEHUS MMCbMEHHBIX 3a/laHui opmara
CTPYKTypa IMUCbMEHHOTO 3aJjaHusl
CJI0Ba-CBSI3KU
JIeKCHKa B paMKaX M3yUeHHBIX TeM

OCHOBBI dKaJgeMHn4ueCKOro rnucbMa

HOW TO RENDER AN ARTICLE (A STORY)
PLAN AND USEFUL STRUCTURES
I. INTRODUCTION
1.  The title/headline of the story/article.
The headline of the article is ... The article is headlined ... The article goes under the headline...
The article is entitled...
2. The author of the article; where and when the article was published (*if this information is
given).
The author of the article is ... The article is written by ...
The article is taken from the newspaper... It is (was) published in ... It is (was) printed in... The
article I’m going to give a review of is taken from...
The publication date of the article is... The article is dated the first of October, 2013... The
article is printed on the second of October, 2013...
II. MAIN BODY
1. The topic/subject matter of the article.
The article deals with the topic... The article is about ... The article is devoted to ... The article
touches upon the topic of... The key issue of the article is... The basic subject matter of the article is...
The article describes the situation... The article assesses the situation... The article informs us
about... / comments on...
The article deals with / is concerned with / describes / examines / reveals / exposes / dwells on /
explains / addresses / discusses / presents / covers / outlines / states / offers / considers / looks into / treats...
2. The purpose/aim, the problem and the main idea of the article.
The purpose of the article is to give the reader some information on ... The aim of the article is

to provide the reader with some facts/material/data on ...
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The article addresses the problem of... The article raises/brings up the problem...
The main idea of the article is ...
3. The summary/contents of the article/story (facts, names, figures; the plot of the story).
The scene is laid in ... The action takes place in ... The story is set in ...
The article can be divided into some logically connected parts...The first part deals with... The
second covers the events... The third touches upon the problem of... The fourth part includes ...

The author starts by telling (the reader) (about, that ...) ... At the beginning of the story the
author describes / depicts / touches upon / explains / introduces / mentions / recalls / makes a few critical
remarks on ... The story begins (opens) with the description of / introduction of / mention of / analysis of /
summary of / the characterization of / author’s opinion of / author’s recollections of / the enumeration of ...
The opening scene shows (reveals) ... We first see (meet) ... (the name of a character) ...

Further/next/then the author reports (says) that ... The article goes on to say that ...

In conclusion ... The author comes to the conclusion that .... In conclusion the author says /
makes it clear that ... At the end of the story the author sums it all up by saying ... The author concludes by
saying that... / draws a conclusion that / comes to the conclusion that ...

4.  *The style/vocabulary of the article.

The author's vocabulary is rather vivid, poor, rich... The author resorts to colourful general
phrases / exaggerations / words with negative/positive connotation / descriptive adjectives / comparisons /
metaphors / epithets ... (to create a vivid picture, a humorous effect / to enforce the influence on the
reader...). We see the author's mastery in conveying the main idea to the reader with the help of ...

IT11. CONCLUSION
Summarize / restate the message (main idea) of the article (story). Comment on the way the author
managed to convey it. Say whether or not you agree with the author's point of view. State your own opinion
of the article (story) and the problem discussed.
In conclusion I’d like to ... To come back to what I was saying... The message of the article is
that ... / The main idea of the article is ...
I fully agree with /I don’t agree with ...
From my point of view... As far as I am able to judge... My own attitude to this article is...

The article is... / I find this article interesting / entertaining / exciting / gripping / amusing /

enjoyable / funny / witty / banal / dull / slow-moving / fast-moving outdated / boring /of no value / too hard

to understand... because .... In my opinion the article is worth reading because ...
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11. Ilepeuenr wuHGOPMALHOHHBIX TEXHOJIOTHH, HCIO/Ib3yeMbIX MNPH OCYLIeCTB/IEHHH

OﬁpEBOBaTEJIBHOFO nmponecca mo AUCHUIIMHE, BKJ/IIOYas IepeyeHb H806XOJJ[I/IM01"0 NnporpaMMHOro

obecreyeHHs1 1 ”H()OPMALIMOHHBIX CIIPABOYHbBIX CHCTEM

KoMmieKT JINI[eH3M0HHOT0 MPOrpaMMHOT0 o0ecreueHus:

1. Microsoft Office (Windows)
2. Antuupyc ESET Endpoint Security

CoBpeMeHHbIe Ipo¢ecCHOHA/IbHBIE 0a3bI JAHHBIX M HH(GOPMALMOHHbIE CIIPABOYHbIE CHCTeMBbI

1. MudopmarmoHHo-11paBoBasi cuctema «I'apaHT»
2. ndopmatirioHHo-TipaBoBasi cucteMa «KoHcynsraHT [1aroc»
3. DJyleKTpoHHast SHIMKAoeaust: http://ru.wikipedia.org/wiki/Wiki

4. CucremMa KOMILIEKCHOTO pacKphiTyst mHGopMmarmu «CKPUH» - http://www.skrin.ru/
CepTuduiiupoBaHHbIe MPOrPaMMHBIe U aniapaTHbIe CPeJACTBA 3alUuThI HHpopManuu

1. He TIpeyCMOTpEHBI

12. Onucanve MaTepHa/JbHO-TEXHUYECKOW 0a3bl, HE00XOAUMON /i  OCYIeCTB/IeHUS

00pa3oBaTe/IbHOTO MPOLecca Mo JUCLHUIL/IHHE

1. YueOHas ayauTopus /s IPOBeJieHUs YUeOHBIX 3aHSTUM, TTPeAyCMOTPEeHHBIX TIPOrPaMMOM, B TOM
yKc/ie TPYNIOBBIX M MHAWBUYaJbHbIX KOHCY/IBTALUMM, TEKYLero KOHTPOJS U TPOMEKYTOYHOU
arTecTaluy, OCHalleHHas O00OpyJOBaHMEM M TeXHMUYeCKHMMH CpeACTBaMH oO0yueHus:: mebenb
ayAuTopHast (CTONBI, CTY/bs, AOCKAa ayAWTOpHas), Habop [eMOHCTpALMOHHOTO 000py/OBaHUs
(poekTop, 3KpaH)

2. KomnbroTepHbIil K1acc [ijisl IpoBefieHNs] yueOHbIX 3aHSATHMH, NpeyCMOTPeHHbIX NIPOrpaMMoH, B
TOM YMCJIe TPYTIOBBIX U MHAMBH/YaIbHBIX KOHCY/IbTALIUM, TEKYII|ero KOHTPOJISI U IPOMEeXXYTOYHOU
aTrrecTaljy, OCHAll|eHHbIi 00OpyZOBaHMEM M TeXHUUECKUMHU CpeAcTBaMu o0yueHUs:: Mebenb
ayauTopHast (CTO/BI, CTy/bsi, [OCKa ayJUTOpHasi), TepCOHA/IbHbIe KOMITbIOTEPBI, Habop

ZleMOHCTPALMOHHOTO 000pyZj0BaHUs (TIPOEKTOP, SKpaH)

43



